« " " FORRY OF ORDER AND TRANSMI ITAL B3 BUARD, COMBHSSIUN, OR COURNCLL

'

State of Washington

[

(name of governing body)

Washir_lgton State Liquor Control Board
(agency-name, if applicable)

Resolution No. 71
Administrative Order No. 62
(1) Be it resolved by the Washington State Liquor Control Board
acting st Capitol Plaza Buildd - Union Avenue, Olympia, Washington
{place)

that it docy promulipate and adopted the unnexed rules refating to:
WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49)
WAC 314~24-190 WINE WHOLESALE PRICE POSTING (Rule 81)

(OVER)

12) ALTERNATIVE A, _Use oply for Adoption of Pecpmnent Rales, — ‘
This action is 1aken pt?r?ﬂ%%{i ) Ex?&gé\!u WSK, ?;cd(i\%ms.gf cude reviser on 1=L1=78. Such rules
shall take elfect: WAC 314-52-070, -080, -090, =111, -113 , and -120
X pursuant 19 RCW 34.04.040(2); WAC 314~20-100 and 314-24-140 shall tak
2ffectX  ala kier date. such dwte being —_7=1=78 . €

{2) ALTERNATIVE 8. Use only for Adoption of Emergency Rules. .

We, - - — - find that
an emerpency exists and that the foregoing order s nocessary for the preservation of the publié health, safety, or
peneral welfure and Lhat observance of the requirements of notice and oppurtusity to present vicws on the
proposed action would be contrary to public interest. A statement of the faces constifuting such cmergey is:

Such rules are therefore adopied as emergency rules o take elfect upun Bling with the code reviser.

[ fmo e e lao o N, S e rmoc e s e ne n

{3} Pursuant to the reguirements of RCW 3404 (1977 ¢ 19 § ) that “every apency shall incorporaie the
most speeitic, bul in no case omit alf, of the following lanpuage allernutives when adopting or amending rules” (fill in
stutement {8}, (b}, or () as appropriate): -

i i {a) This rule is promulpated pursuant to RCW
and s intended to administradvely impl that stalute.

I+ (b} This rule is promulgated pursuant to RCW
which dirccts that the .

(agency) |

DEFENDANT'S
EXHIBIT

) - b -
has authority to implement the provisions of

{name of act or RCW citation)
i« {c) This rule is promulgated under the gererad rulc-making authority of the
Washington State Liquor Control Board
. . {agency) .
as authorized jo RCW _066.08.030, RCW 66.08.06D, . RCW 66.98.070 and Title 34 RCHW

No. C04-0380P

EXHIBIT

NO. 481 ] X )
- {4} The undersigned hercby deckares that he has complied with the provisions of the Open Public Meetings Act
{chapier 42307 RCW), - the Administrative Procedure Act (chaptes 34.04 RCW) or -the Higher Education

Administrative Procedure Act (chapter 28B.19 RCW), as appropriate, and the State Repister Act (chapter 34.08
RCW). -

STATE QF WASHINGT ONer being first recorded in the order cegister of this poverning budy is hcr;'wilh tranmitied to the
o Rtim:r g pursuant 1o chapier 34004 RCW and chapter 112 WAC. !
APPROVED AND ADOPTED) __Janvary 19 1y 78

JA 20 1970 L LuUp

L. H. PEDBRSEN

CODE REVISER'S OFFIGE - ' chairwan
DOCKET 4. FILE # Respto Costeo Rep Title -
WoR 78 -02-056 - 3919 [Form CR-: Fileetive 12/1/77)
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NOTF:

CREOW ML e o gy provides; :

"EHL t aedditom 1o the peovisings of RCW 34040054 Ka iy, every agency Mhsh fncorparate the most specific, bub in ao case omit al), of the
fllowing kinguape alternatie: when adopiing or amcnding rufes: -

b The most specifiv reterence shalt be 1o section of ksw which the roke is implemcnting, and shall be guoted us Rtlows: *'1hin ruke b
promutgaled arsuunt to ROW _____ and ks intended to adminisizz th ly Binph that stutute.” . .

{b) The nest specilic reference, and one which shalt be used only if morugraph (8) of this subsction is ot applicable, shall be to that portion
of 8s et which directs an npeney 1o adupt rules and seyulations is netessary ta implement ihe net, and shall be yuoted as follows: “This tule i
promulgated pirswant b RCW ___ which directs that the {agency) has auiharity to implement the provisions of {name of act or RCW citation).”

€c) he least specific seference, und ame which shall be used only if paragraphs (2) and (b} of this sabsection are not applicable, is wne which

indivates simt the 1ele is proomlgated under the agency's broad rule making authority- - cither in the ugency enubling legi

(2) The codde reviser is disected 10 devefop a formai for placing such specific Janguage in cach rule, and agencies shall then comply with the
code sevisee's direction, sad shall invlude the same in the fnal rule.

(3) Dwsing the promulgation hearings process the public may question whether such sule should have a more specific reforence. and the agency
shall, peesuant jo RCW 34.04.025(1 )(b), give consideration to such requcyts,” .

Wat: 314-52-070 GUTDOOR ADVERTISING Jﬁule 122}
WAL 314-52-080 NOVELTY ADVERTISING {Rule 123)

WAC 314-52-000 ADVERTISING JOINTLY BY RETAILERS AND MANUFACTURERS,
IMPORTERS, OR WHOLESALERS, PROHIBITED (Rule 124)

WAC 314-52-111 ADVERTISING BY RETAIL, BICENSEES~iON PREMISES (Rule 126.

WAC 314-52~113. BRAND SIGNS AND POINT~OF~SALE DISPLAYS ON RETAIL
LICENSED PREMISES (Rule 126.3)

WAC 314-52-120° ADVERTISING BY HOLDERS OF SPECIAL OCCASION CLASS @
OR J RETAIL LICENSES . (Rule 126.6) '

Resp to Costee RFP
3520

Hiog or chapler 34.04 |
REW, and shiall bz qpuuried a5 dollows: *3 iy nle is pronulgated under the genenl rule- making suthority of the {1gency) as anthotized in RCW |
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'STATE OF WASHINGTON
WASHINGTON STATE LIQUOR CONTROL BOARD

Administrative Onider Jlo, 62
~  STATEMENT OF PURPOSE AND IMPLEMENTATION

TITLE:
NAME OF AGENCY: WASHINGTON STATE LIQUOR CONTROL BOARD

DESCRIPTION OF RULES:

WAC 314-20-100 and WAC 314-24-190 govern Lhe posbLing of
wholesale prices by beer and wine wholesalers. WAU 314-
52-070, -080, -090, -111, -113, and -120 relate Lo lhe
various forms and location of liquor advertising.

STATUTORY AUTHORITY: RCW 66.08.030, RCW 66.0B.060, IUW 6i.98.070,
and Title 34 RCW.

II. SUMMARY OF RULES:

WAC 314-20-100 and WAC 314-24-190 are amended to eliminate
identification cards for platform delivery, and Lo provide
that beer and wine wholesalers may sell beexr and wine to
retail licensees for delivery either at the retailer's prem-
i{ses or the wholesaler's loading dock. The rule further pro-
vides that a wholesaler's prices to retail licensees shall
be the same at both places of delivery. WAC 314-52-070 is
amended to clarify the references to outdoor signs and
advertising matter. WAC 314-52-080, concerning novelty
advertising, deletes the reference to recipe booklets, pro-
hibits specified liquor suppliers from providing novelty
advertising items to retail licensees, but permits non-liguox

. . suppliers to sell such items to retail licensees fur use,
distribution or sale on the licensed premises. WAC 314-52-090,
concerning joint advertising, adds importers within its terms.
WAC 314-52-111 permits on-premises advertising by retail
licensees under specified conditions. WAC 314-52-113

! ' authorizes suppliers to furnish brand signs and point-of-

sale material to retail licensees under certain conditions
and broadens point-of-sale material to include table tents,
recipes, and other such brand advertising material for display
at the point of sale. WAC 314-52-120 clarifies the language
relating to advertising by holders of Special Occasion Retail
Licenses.

IXI. In addition to the Board, the following agency personnel have
responsibility- for drafting, implementing and enforcing Lhese

rules: ;
NAME TITLE ADDRESS T ELEPHONE
I.W. (Bob) Hilson Supervisor, Capitol Plaza Bldy. 753-6282
MFG/IMP/WHLSR Olympia, WA .
Division
Dean Turner .  Chief Enforcement Same 7153-6270
Officer
Doug Alexander Information Officer Same 153-6276
Jewell Owens Adﬁertising Same 753-6278
Coordinator
Arthur Mickey . Asst. Attorney Sanie 153-6284
General
- ] -
Resp o Costco RFP TX481-003
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Iv.

Dave Stipek, representing the Joint Council of Teamsters, opposed
Lhe amendments to WAC 314-20-100-and WAC. 314-24-190. Phillip
Kochevar, Albert W. Irvine, Al Roth, Jr., Coke Roth, Joe Krause,
CheSter 0. Fiedler, John H. Van Gasken, Gary Dennis, Fred Ryan,
Fred Ryan, Jr., Renneth W. Bennett, Gloria J. Hamstad, Duane L.
Sampson, Mick Blackburn, dames D. Gardner, Patrick W. Hewitt,
Robert Schaefer, Gerald Junt, and 0. T. Seifert, Jr. opposed the
proposed changes to the novelty advertising rule Wac 314-~52-080.
It should be pointed out that this opposition was prior to the
Board's further amendment to this rule at the hearing. Gene A.
Ford, Ken Cloutier, Gilbert B. Breimeister, Stanley M. Levine, Mark
B. Levine, and.Hal Wolfe favored the proposed changes to the rule.

SUBMITTED in accordance with Chapter 84, Laws of 1977, lst Ex.
Sess., this 19th day of January, 1978. :

- Chairman

LU,

Resp to Costeo RFP
3922
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AMENDATORY SECTION (Amending Order 54, filed 5/24/77)

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49).

(1) Every beer wholesaler shall file with the Board alt its
office in Olympia a price posting showing the ((deiivered)) whole-
sale prices at which any and all brands of beer scld by such beer
wholesaler shall be sold to retailers within the state.

(2} No price posting shall become effective until fifteen
days after the actual filing thereof with the board. In the
event a price posting is filed before a previous one has become
effective, the subsequent filing shall nullify said previous price
posting. ) '

{3) Each price posting shall be made on a form prepared and
furnished by the board and shall set forth:

{a) 2all brands, types, packages and containers of bLeer
offered for sale by such beer wholesaler.

(b} The {((delivered)}) wholesale prices thereof to rekail
licensees, including allowances, if any, for returned empty con-
tainers. -

(4} MNo beer wholesaler shall sell or offer to sell any
package oxr container of beer to any retail licensee at a price
differing from the pirice for such package or container as shown
in the price posting filed by the beer wholesaler and then in effect.

{5} Quantity discounts are prohibited. No price shall be
posted which is below "cost," or below "cost of docing business," or
a "loss leader,” as those terms are defined in chapter 19.90 RCH,
Unfair Practices Act, except as otherwise provided in such Act.

(6} Wholesale prices-on a “close-out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be-discontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a"close—out” price shall not restock the item
for a period of one year following the first effective date of suc
‘close-out! price. - :

(7} If an existing written contract or memorandum of oral
agreement between a licensed brewer, certificate. of approval holder,
beer importexr or beer wholesaler and a beer wholesaler, on file in
accordance with ((Regulatien~£49-5})) WAC 314-20-105 {(Rule 49.5),
is terminated by either party,:and a néw written contract or
memorandum of oral agreement is made by such a supplier with another
beer wholesaler in the affected trade area, the board, after re-
ceiving such new contract or memorandum of oral agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put such filings into effect immediately: PROVIDED,
That prices and other conditione of such filinge which are in effect
at the time of such termination shall not be changed until subsequent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsections of this
regulation and {(Regulation-+$49+5})) WAC 314-20-~105 (Rule 49.5) .

(8) The board may reject any price posting which it deems to
be in violation of this or any other regulation or portion thereof
which would tend to disrupt the orderly sale and diskribution of -
beer. Whenever the board shall reject any posting the licensee sub—
mitting said posting may be heard by the board and shall have the
burden of showing that said posting is not in violation of regulation
and/or does not tend to disrupt the orderly sale and distribution of
beer. Thereupon if sald posting is accepted it shall become effective
at the time fixed by the board. If said posting is rejected, the
last effective posting shall remain in effect until such time as an
amended posting is filed and approved, in accordance with the provisions
of this regulation. .

Pp. 1

Resp to Costco RFP
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(9) All price postings f£iled as reguired by this regulation
shall at all times be open to inspection to all trade buyers within
the state of Washington and shall not within any: sense be considered
confidential. o

(L0} ({A-retati-lieensee-at-his-eption-and-upon-payment-of
the—pestea;ée}ivereé—priee-asféefineé—éﬂ-R@gﬁiaﬁéaﬁ-%ég+7-may-take
deiivery~éf—Eeer—at—the—platéefm-eﬁ—a—bger—wheiesaier7~pravideé—that
such-piatiorm-delivery-shali-be-made-eniy-upen-presentation—to-the
beer-whelesatery-at-the—bime~such-delivery,—of-a—speeial-identifica~
tion-eard-issued-by-the-board-to-the-retail~iicenseer '

Bueh-speeial-identifiention-cards-shali-be—in-snch-ferm—as
the-beard-hay-preseribe-and-shali~be-iasued-to-a-rebaii-licansee
apsa—feeeipt-by»the-bearé~e§-saeh4iieeaseels-wmihéea—!eqaest—there—
for-and-upon-~payment-by-the-iiecensee-to—the-board-an-annual-fee—of
£ive-dotlars-for-cach-suéh-apecial-identification-cardv——Guch
weibten-kéguest-shall-list-the-name-and-address-of-the-wholesater—or
whe&esa}efs—aﬁ-whase—piaéferm-the—ret&ii-iieeﬁsee-fequests—permissien
to-take-detivery-of-beery-and-the-neme-of-the-adutt-person-oF pex
autherized-by-the~retpii-ticensee—to-take-detivery-of-said-beexs
mhe—bearé—sha;}-transmit~a-éap&ieaée-eeﬁy-e£—the—fétai&—iieeaseel9
speeial-identification-eaxrd~to~such-vholesaler—or-wholesalers
listeé-by—%he—retaii—iieenseer——He-wheiesaler—shaii-permit—deiivefy
e£—beer—ﬁa—a~ret&i&—iieeﬁsee—a%—sai&-wheieséierls—piaﬁfefm*untii
the-whelesaler~has~authentieated-the-speeial-identification—caxd
pfesenteé~by-the—re§ai&-iieenseer——Sueh—aa%héﬁtieatien~shaii-be
effected-by-the-wholesalerls-demparing-the-special-identification
eazé—preseateé—by—the~retaii—iieensee—with—%he—éap}ieate—eepy—ei
the—speeiai—iéentifieaéien—earé-éfansmi%teé—te-the—whe}esaier—by
the-beards)] Any beer wholesaler or employee -authorized by his
wholesaler-employer may sell beer at the wholesaler's posted prices
to any Class A, B, D, E, H,or G licensee upon presentation to such
wholesaler or employee at the time of purchase of a special permit
issued bv the board to such licenses. .

(a). Bvery Class &, B, D, B, H,or G licensee upon purchasing
any beer from a wholesaler, shall imnedlately cause such beer to
be delivered to his licensed premises, and he shall not thereaffer

- permit such beer to be disposed of in any manner except as aufhorized
by his license. -

{b) Beer sold as provided herein shall.be..delivered: by such
wholesalet ox his authorized émplbyde cither o Such retailex’s
Licensed premises or direptly to such retaller at the wholasaler's
licensed premises: PROVIDED, HOWEVER, That & wholesaler's prices..

to retail licensees shall be the same at both such places of delivery.

p. 2 Resp to Costeo RFP
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AMENDATORY SECTION .(Amending Order 54, filed 5/24/77)

WAC 314-24-190 WINE WHOLESALE FRICE POSTING (Rule 81).

1) Every wine wholesaler shall Ffile with ‘the board at its
office in Olympia a wine price posting, showing the '((delivered))
wholesale prices at which any and all brands of wine offered for
sale by such wine wholesaler shall be s0ld to retailers within the
state. .

(2} All price postings must be received by the board not
later than the fifteenth day of the month, and if approved will
become effective on the first day of the calendar month following
the date of swch filing. An additional period, not to exceed five
days will be allowed for revision of a price posting to correct
errors, omissions, or to meet competitive prices filed during the
current posting period, but a revised posting must be on file at
the board office by not later than the twentieth day of the month
-in order to become effective on the First day of the next calendar
month. .
(3} Filing Date Exception—-Whenever the Fifteenth day of

any month falis on Saturday, Sunday or a legal holiday,.an original
.price posting may be filed not later than the close of business the
next busihess day.

3 In the event that a wine wholesaler determines to make
no changes in any items or prices listed in the last filed and
approved schedule, such prices listed in the schedule previously
filed and in effect, shall remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein. . '

(5) Postings shall be .submitted upon forms prescribed and
furnished by the board, and shall set forth: . ’

(2) All brands, types and sizes of packages or containers
of wine offered for sale in this state by such wine wholesaler,
which packages or containers shall be limited to the sizes per-
mitted in {(Regulatien—{66})) WAC 314-24-080 (Rule 66) .

: (b} 'fhe ((dedivered)) wholesSale prices thereof within the
state, which prices shall include the state wine gallonage tax'
of seventy-five cents per gallon imposed under RCW 66.24.210.

(6) No wine wholesaler shall sell or offer for sale any’

package or container of wine at.a price differing from the price
- ‘of such item as shown in the price posting then in effect.

(7) Quantity discounts are prohibited. No price shall be
posted which is below "cost," or below "cost of doing business,"
or a "loss leader" as those terms are defined in-chapter 19.90 :
RCW, Unfair Practices Act, except as otherwise provided in such
Act. - ' ’ R

(8) Wholesale prices on a "close-out” item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
vwholesaler who posts such a "close-out” price shall not restock
the item for a period of ome year following the first effective
date of such "close-out" price.

(8} If an existing written contract or memorandum of oral
agreement hetween a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accoxdance with {{Regulatien-£82})) WaC 314-24-200
(Rule 82}, is terminated by either party, and a new written
contract or memorandum of oral agreement is made by such a supplier
with another wine wholesaler in the affected trade area, the board,
after receiving such new written contract or memorandum of oral
agreement, and a corresponding wholesalée price posting from the
nevly designated wine wholesaler, may put such filings into effect

TX481-007
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immediately: . PROVIDED, That prices and other conditions of any
such filings which are in effect at the time of such termination
shall not be changed prlor to the next appllcable filing period.

{10) When a new wine wholesaler'’s license is issued for the
first time by the board, the holder thereof may file an initial
price schedule and reguest that such posting be placed into effect
1mmed1ately. The board may grant such approval, providing that
such posting is in compliance with all other applicable regulatory
requirementeg, and that contracts and memoranda are on file, in
accordance with {{Regulation-£82})) WAC 314-24-200 (Rule 82).

{11} -~ The board may reject any price posting or portion
thereof which it deems to be in vieolation of this or any other
regulation or which would tend to disrupt the orderly sale and
distribution of wine. Whenever the board shall reject any posting
the licensee submitting said posting may be heard by the board and
shall have the burden of showing that the posting is not in viola-
tion of regulation and/or does not tend to disrupt the orderly sale
and distribution of wine. Thereupon if said posting is accepted
it shall become effective at a time fixed by the board. If said
posting or portlon thereof is rejected the last effective postlng
shall remain in effect until such time as an amended posting is
filed and approved in accordance with the provisions of this
regulation,

{12} ((ﬁ-retati—l&eensee7~aé~hie~ept&eny~and-upen—payment~e§
the-pested-deiivered-price-as-defined-in-Regulakion-{81}y~may
take-detivery-of-wine-at~the-platform-of-a-wine-wholesalery-previded
that-sueh-platform~delivery~shatl-be-nade~enly-upen-presentation-—£e
the-wine-whelesalery-at~the-tine~of~gueh-8etiveryr—-of-a~speeiat
identification-eard-issued-by-the~beard-te~the~-retatl-~kicenseer

Sueh-speeiat~identificatien—eards~shalli-be-in-pueh~form-as~the
board-may-preseribe-and-shaii-be-igsued~ke-a-retail-licensee-upon
receipt-by-thé-board-ef-such-lieenseela-written-vreguesi—thexefor

é~ﬁ§on—payment—by—éhe~iteensee—te—the—bearé~e£—an-annaai—ﬁee—ef
£ive-dollars-for-cach-gsueh-apeeiat~identification-card~—-Buch~written
reguest-ghati-list-the~name-and-address—-of-the-whelesaler-or-wholenalers
ak-whese-ptatferm-the-rekati-lieensee-regquests-pernission-to-take
detivery-of-winer—and-the—nane-of—-the-aduit-persop—sr—-persens
anthorizad~by-the~rekail-ticensee-to~take-detivery—af-gaid-winer

‘The-koard-shati-transnit-a-dupiicate-copy-of-the-retatl-ticenseels —

speetai—1&ehttf&ent&en-ear&—te-saeh—wheiesaler—er—whe&esaiefs
risted-by-the-retail-~licenseer——No-whél ler~gshall-permit~detivery
f—wrne—te—a-ret&ti-%teensee~at—s&t&—wheiesa&erls-piatﬁefm-antii
the-whelesater-has~authenbicated-the~gpeetal-identification—card
presented-by—-the-reeaii-iicenseer——5ach~authentication-ghaiti-be
effected-by—the-wholesalenls-comparing-the-speeial-identification
card-pregented-by~the-yrekail-ticensee-with-the~dupltigate-copy—~ef
the-speeial-identification-ecard-bransnitted-to~the-whotegater-by
the-boards}) Any wine wholesaler or employvee aunthorized by his
wholesalei~emplover may sell wine at the wholesaler's posted prices
+o any Class C, F, H, or J licensee upon presentation to such whole-
saler or empioyee at the time of purchase of -a special permit issued
by the board to such licensee.

fa) Bvery Class C, ¥, H, or J llcensee, upon purchasing any
"wine from a wholesaler, shall 1mmed1ately cause such wine to be
delivered to his licensed premises, and he shall not thereafter .
permit such wine to be disposed of in any manner except as authorized
by his license.

{b) Wine sold as provided herein shall be delivered by such
wholesaler or his aunthorized employee either to such retailer's
Tlcensed premises or direcEly to such retaller at the wholesaler's
- licensed premises: DROVIDED, HOWRVER, That a wholesaler's prices
to retail licensees shall be the game at both places of delivery. .
(13) 121l price postings filed as required by this regulation shall

.

at all times be open to 1nspectlon to all trade buyers within the state

" of Washington and shall not in any sense be considered Confldentlal:

Resp to Costco REP o 4
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AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-070 OUTDOOR ADVERTISING. (Rule 122). {1) “outdoor .
advertieing" as used in these regulations shall include any form
of advertisement of liguor or the service of liguor which is visible
to the general public from a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of a licensed premises, although visible to the general public,
shall be governed as otherwise provided in these regulations.

" (2) "signs” as used in these regulations shall include all
visual forms of advertising liguor or the service of liguor .
whether illuminated or nonilluminated, single-faced or multiple-faced:
stationary or revolving; PROVIDED, HOWEVER, That "point~of-sale"
signs and material shall be defined and governed as otherwise pro-
vided in ((these-regulatiens)) WAC 314-52-113 (Rule 126.3).

{(3) Sketches, in triplicate, of all outdoor signs advertising
the sale of liguor by a retail licensee; shall be submitted by
the licensee or arplicant for boaxrd congideration prior to- installa-
tionsy PROVIDED, HOWEVER, That outdoor readerboard messages andégg
interior signs visible through a window of a premises will be in
Conformance with WAC 314-52-015 {Rule 116.5) and will be subpmitted
to the local Liquor Control Board enforcement officer for approval
prior to display. In the event any outdoor signs or outdoor
readerboard messages are installed without prior approval, the
board reserves the right to reguire immediate removal regardless
of any expense involved. . -

{4) Outdoor signs and other -outdoor advertising matter shall
be designed, installed and used in a manner not offensive to the
public., - . ’ . .

(5} No outdoor advertising of liguor shall be placed in proximity
to mchools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the public interest; PROVIDED, HOWEVER, That
exceptions approved under the provision of RCW 66.24.010(9) shall
apply here. s

{6) Licuor advertising may be displayed -on the inside and autside

. of public conveyances affording transportation or service to the
general public, upon prior approval of the board. .

(7} No signs or other advertising matter advertising any brands
of liquér shall be erected or placed on the outside of any building
in which liquor is sold at retail; except that where the licensed
premises (other than Class H) occupies a part or all of the first
floor of a multi-storied.building, then a billboard or poster-type
ad({(a)) for spirituocus liquor may be placed on the xoof of said
building upon. prior approval of the board and subject to local
ordinance: PROVIDED, HOWEVER, That nothing in this section shall
prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises. ’

Filed 6/9/76)

AMENDATORY SECTTON ‘{Amending Order 46,

WAC 314~52-080 NOVELTY ADVERTISING. ((PROEIBE¥EB)) ' (Rule 123).
{ (Ho-Ifgquor—trade—neme-or—the-neme-of-a—manufactkurer-of-any-tiquex
shali-be-usad-in—conneetion~with-any-nevelby—adversising-£for-usey
aalte-or~digtribution~on-retail-licensed-prenises-~~58eh)) (1) Novelty
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,.
pencils, coasters, menu cards, meal checks, rapkins, clocks,
calendars, wearing apparel, -mugs, glasses, knives, coupons, ((xeeipe
beskietsy)) lanp shades, program folders, program cards, or similar
{(extieies)) items on which the logo, liquor brand name or name of
a manufacturer of an alcobolic beverage has been imprinted. {(The
feregeing~shaik-net—prehibitra-retaii-iieensee—frem—1istin§—the
br&na—names—and—priees~ef—iiquar—he—serves-en—menasT-tabie—Eenésv
ané—upen—a—sign—p}aeeéven—ar-abeve—the—baek*bar—as—permitteé—by
Wae-334-52-1131+5)) -

{2} No ligquor mapufacturer, wholesaler, or importer, or employee
thereoi, shall provide directly or Indirectly, any npovelty advertising
Ttems to any retail licensee; nor shall any retail licensee, Or
emplovee thereof, accept any novelty advertising items directly or
indirectly, from any 1iguor manufacturer, wholesaler, or importer, or
employee thereof. R

{3 A non-iiquor manufacturer, wholesaler, or importex, or employee

thereof, may sell, and a retail licensee may purchase, for use, resale,
or distribution on the licensed premises any novelty advertising items.
The purchase shall be supported by invoices or signed vouchers which
shall be preserved foxr two years on premises available for immediate
inspection by board entorcement officers. .

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-090 ADVERTESING JOINTLY BY RETAILERS AND
MANUFACTURERS, IMPORTERS, OR WHOLESALERS { (OR-MANBFRETERER) ) ,
PROHTBITED. (Rule 124)- (1) The name of a retail licenses
shall not appear in, or as a part of, or supplementary to, any
advertising of a manufacturer, ‘importer or "wholesaler, nor shall
the name of the manufacturer, importer or wholesaler or the
- prand name of liguor appear in or as a part of, or supplementary
to, the advertising of any retail licensee: PROVIDED, That 2’
reFail Licensee((s8)) may advertise brands of beer and wine under
the' conditions of WAC 314-52-112 and WAC 314-52-113({($33}). ~ —
(2) - { {(WAG-314-44-D2044}—-and)) RCW 66,28.010 shall also
apply to joint advertising insofar as ((they~are)).it is rele-
vant. -

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-111 ADVERTISING BY { (eeas8-H)) RETAIL LICENSEES-—-ON
. PREMTSES. (Rule 126.1). All regulations heretofore listed shall
{(appty—to) ) govern advertising by ([(€tess-H)) on~-premises licensees
such as Class &, Br C; D, and H licensees ((insaéar—as~Ehey-afe-feie-
vank}) .
(1) Since the prerequisite for a Class H license is the
service of complete meals, any advertisement by a Class H licensee
which makes a direct reference to liquor or to the service of liquor
shall mention with equal emphasis that food is available. Foxr the
.purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liguor or the service of liquor; use of such words as dinners,
Jlunches, steak special, seafood dinners, and restaurant ({axeé)) is
interpreted as a reference to the availability of complete meals.
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{(2) PFilled containers of wine or beer {(may)) shall not be
ased for display purposes on dining room tables.

(3) Bona fide restaurants holding elther a Class C or
- {{pubtic)) Class H license may display wine bottles in or near

dining rooms of their premises ({---PRO¥IDEB;-That-no-fewer~+than
twe-brands—cf-wine-seeured-£rom—no-£fewer—than-twe-nmanufacturers
meay-be-dispiayedr--Por-the-purpese-of-clarifieationy-twe-ox-mere
prands—frem-the~zame-nanufacturer—vwiltl-not-be-considered-as-meet~
ing-the-foregoing-requirement}). )

{4) ((Benauéi&e»restaufants-heiding—either-a—eiass—G-er—am_
publie-Blass~-H~1tieense)) Retail licensees may advertise on their
premises with the retail licensee's trade name the brands ({(name))
of ({wines-seld—in-emvafes-cr-py-the~-gimss)) liquors offered for
sale on menus, wine lists, back bar signs, wall placards, and
Table tents; provided said advertising material is paid for by
said retail licensee ((EReVEBBB:—HeWEVER7—When-bhe~name—e§7a7maaa§ae-
Tuzery-rmperts -p¥-wholesaler-gppears-as-part-of-the-advertisingr-the
yehaiter—--shaii~rapain-gupplier-inveices-nmarked-Lpaidi-on-premiges
Eer—twe—years—ée—shew-pree£~ef-purehase—by~the—fe%a§}ef)): .

(5} ((Bigns—may—be-piaaed—en~er-abeve—the—baek—baf—}ist?ng
the-bynds—-ef-apiritveona-liguers-being~served-when-ne—-gpeeifie
brand-is—-ordered-by-the-customexrs—-Bueh-signg;-if-useds-shali-be’
furnished~by—the-iteensecer .

46})) One ({singie—fmeced)) sign bearing the room name and/or
the words “bar," "cocktails," ""lounge,™ may be placed in the
vicinity of the prinecipal entrance(s) to thé premises or placed
80 as to be visible from the prineipal theroughfare. No such signs
or advertisements shall be installed at or near doorways designed
for exit purposes only. ({No-advertisements—-shati-be-instalied~at
er-near—deorways—-deatgned-for-exit-purpeses-enitys) )

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-113 {({RE¥AEL-HFCBNEBES;-6TPHER-FHAN-ARASS-H7) ) .
BRAND SIGNS AND POINT~OF-SALE DISPLAYS ON RETAIL LICENSED PREMISES.
(Rule 126.3}." ((Reteiier-brand-signs-and-peornt-of-sate-dispiays .
shall-be-—permissible~under-the-following—-conditiongs

{i}--Manufacturerss;-impo¥ters—or-wholesatera-may-£uraish-brand
signs-and-point-of-shte-material-under-the-previsions—ef-REW-66+28~
w810 ~and-NAC-314-~22~1467~PROYIDEDF-Fhe-brand-signs-and-peint~ef-saie
materiat-have-ne~value-tp~the~rebniler-exeept-ag-advertisements
'Saeh-signs-ané—materiai—shaii—remain-the~preperty—ef-ané—be~éhe
regpensibitity-ofr~the-manufackurera,-imperters-sr-wholesatexrg—-and
sha&i—be-remeveé—frem—the—iieenseé—premises—whea~replaeeé—by—ethet
brand-signs-andfor-peint-of-sate-materials;-the-sale-ef-the-brand-is
diseentinueé«by~the—retai1—iieensee;—ef-in—the—event—eﬁ—afdisesntina-
ance-of-business-by—the-retaii-iieensees)) Under the limitations
imposed by RCW 66.28.010, WAC 314-52-090 (Rule 124) and WaC 314-12-
140 {(Rule 13), manufacturers, importers or wholesalers may furnish
brand signs and point-of-sale material under the following conditions:
. {1} The brand signs and point-oi-sale material Shall have
no value to the retailer except as brand advertisement; such
8igns as those which provide illumination for cash registers,

00l tables and other parts of the premises, have a functional =
gETEE75ET?E%?SSE_EﬁEE3EIEE3T”_TEE‘EE5EE—ETEEE‘EEH_ﬁaiHE:BEZEEIe
material shall remain the property of, and be the Yesponsibility
of, the manufacturers, importers or wholesalers; such signs and
material shall be removed from the licensed prenises when:sale of

. the brand is discontinued by the retail licensee, of in Ehe event
of a discontinuance of business by the retail licensec.
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(2). No retail licensee shall put or keep on display in any place
on the licensed premises any signs or point-of-sale material
advertising {(beery-ale-andfer-wine)) alcoholic beverages unless
the {{beers;—ales-andfer-wines)) alcoholic beverages so advertised
are actually then available for sale on such premises; PROVIDED,

That this restriction shall not apply when ((beer;-ale-or-wine))
alcoholic beverage stocks are temporarily depleted.

{3} The term “"display" as used herein, shall mean the
exhibition bf beer, ale or wine containers and cases, or bottles
or cans outside of cases, together with advertising material,
the purpose of which is to advertise such produwets to the
prospective purchasers on the premises. ~ .

{4) The term "case display® as used hexein, shall mean
beer, ale or wine in cartons or cases only. A handi-pack is
included in the term "carton."

{5} The term “point-of-sale material” as used herein, shall
.{(mean)} include such manufacturer, importer or wholesaler-supplied
items as display cards, placards, table temtg, recipes, display bins,
decalcomanias, price cards, shelf strips, product Information ((beekkeks))
pamphlets, |-:tt! hangers and ({any)) other ((type-of}} :uch brand
advertising ..at+ ial for display at the point of sale ((iiaterzali-not
speeifiearty- fii- CH-RereLn} ). ' :

BMENDATORY SECTION (Amending Order 46, f£iled 6/9/76)

WAC 314-52-120 ADVERTISING BY HCLDERS OF SPECIAL OCCASION
CLASS G ((7)) OR g ([BR~¥K)) RETAIL LICENSES. (Rule 126.6}. {1} ad-
vertising by holders of Special Occasion Class 6 ((7)} or d ((ex-R)}
Retail Licenses who use public facilities or licensed club facilities,
vnder the provisions of WAC 314-40-080(3), for charitable, civie,
community or private functions, shall be limited to the sale or
service of such liguor as is auvthorized for sale by the Special
Occasion Retail License held and shall be ((Zimited)) governed by
- such other regnlations ((as-appiy)) applicable to ({ethe¥}) retail .
licensees. -
{2} Illegal advertising at any time during the past.five
years, while holding a Special Occasion Retail License, may be
cited as sufficient reason to deny a subsSequent application for a
license by. a charitable, civic, community or private organization.
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NOTICE OF INTENTION TO ADOPT, AMEND, OR REPEAL RULES

 ———
ir LAY

L g
b}
~

(Instryctions for completion on bach of page}
{Additional information may be typed on back of pugc)

(1) Naotice is hereby given in accordinee with the provisions of RCW 3404025 and _WAC 1-312-030 1

that the __ﬁs_h.i_ggi:g&-ﬁtnte_mﬂunntrol Board

: - {name of ageney)
intends 10 adupt, amend, or repeal rufes concerning:?

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 43) -
WAC 314-24-190 WINE WHOLESALE PRICE POSTING (Rule 81)

3
. \W/

The terms and substance of the above proposed amended rules
are set forth on Attachment a.

. (OVER)

(HEARING DATE AND PLACE)
€2) (Use only if hearing is to be heldy thay such agency will at

9:30 a.m Thursday January 19, 1978
{time) {day) (datc)
inthe Office of the Liguor Control Board, Sth Floor, Capitol Plaza Bldg.|
1025 East Tnion Avenue (placcy ~ Olympia, Washington 98504

conduct a hearing relutive thereto;

{3) and that the adoption, amendment, or repeal of such rules will take place at

9:30 a.m, Thursday January 19, 1978 4
(time) {day) - (date)
in the : (Same as above) -
. (place)

{4) The authority under which these rules gre proposed is: _RCW_66.08.030, RCW 66.068.060,
RCW 66.98.070 ang Title 34 of RCW . =

[o—

S

(5) Interested persons may submit data. views, or arguments to this agency — |

- {a) TIX in writing to be reccived by this agency prioi 10 Jannary 19, 1978 and/or
. ] (date) ' )
() 1% orally at .9:30 a.m. Thursday January 19, 1378,
(timc) ] {day) (date)

{Same as above)

{placc)

{6) The addition:ad notice reguired by_RCW 34.04.025 hus been made by mailinz copies of this notice to all
persons who have made timely request of this agency for sdvance notice of its rule- muking proceedings.

{7) This notice is connected (o and continues the matler noticed in Notice Nos. 79231
filed with the cude reviser's oilice on i’m_—ez___l;,_;&s
- (datc)y
Washington State
STATE OF WASHINGTON : -
Liguor Controil Board = 5 1 ; D .
. (AGENCY} : - - . ;
: AN 1978 ' -
Dated: January 10, 1978 J 11 :
_ CODE REVISER'S OFFICE
e _ TU DOCKET #_____Fjig 4"
L. H. PEDERSEN . o He———
Chairman o
NOTICE -0d _
(TITLE) 1 VLS 77-04 oy

(Do not write in this space)

: —ee .
N.B. These procecdings miy require additional notice pursuant to the.Open Public Mectings Act of 1971: consult
chupter 42,30 RCW. )

[Form CR-1: Rey. 12/1/77}
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INSTRUCTIONS FOR COMPLETION OF FORM CR-1

NOTES: o

tHere ciic additiona) statutes [if any) requiring notice by the rule naking agency.

2Here inser! a statement of cither the terms or substance of the proposed rule or a description of the subjects and issues involved (cf. State v,
Squafly. 78 Wn2d 475, 474 P24 897} R

3The sttute-requires 20 days wotice from the distribution date of the register in which this notice will appear, sec RCW 34.04.025, 34.04.627.
and 34.05._ (1977 Ist ex.5. € 240 § 3) and WAC 1-12-030{5} and 1-12-035. .

“This date may not be earlier than tha) nofed ind; see RCW 34.04.02% and WAC 1-12-030{5}. . )

SUse for continudnce of matter previously naticed and enter here notice numbers of notice previously returned to you by reviser's office.

]‘l"his\_smcc for additional information.

i
H

Resp to Costco
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WAC 314-52~070 OUTDOOR ADVERTISING (Rule 122)
WAC 314-52-080 NOVELTY ADVERTISING (Rule 123)

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND MANUFACTURERS,
IMPORTERS, OR WHOLESALERS, PROHIBITED (Rule 124)

WAC 314-52-111 ADVERTISING BY RETAIL LICENSEES--ON PREMISES (Rule 126.1)

WAC 314-52-113 BRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETAIL
LICENSED PREMISES (Rule 126.3)

WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECIAL OCCASION CLASS G
OR J RETAIL LICENSES (Rule 126.6) i

The terms and substance of the above proposed amended advertising
rules are set forth on Attachment B. .
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ATTACHMENT A

AMENDATORY'SECTION {Amending oOrder 54, filed 5/24/77)

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49).

(1). Every beer wholesaler ghall file with the Board at its
office in Olympia a price posting showing the ((delivered)) whole—

‘'sale prices at which any and- all brands of beer sold by such beer
wholesaler shall be sold to retailers within the gtate, :

(2) No. price posting shall become effective until fifteen .
days after the actual filing thereof with the board. In the
event a price posting is filed before a previous one has become
effective, the subsequent filing shall nullify said previous price
posting. - :

“{3) Each price posting shall be made on a form prepared and
furnished by the board and shall set forth: )

{a) All brands, types, packages and containers of beer
offered for sale by such beer wholesaler. :

(b) -The ((deiivered)) wholeszale prices therecf to retail
licensees, including allowances, if any, for returned empty con-
tainers, .

(4) No beer wholesaler shall sell or offer to sell any
package or container of beer to any retail licensee at a price
differing from the price for such package or container as shown
in the price posting filed by the beer wholesaler and then in effect.

{5) "Quantity discounts are prohibited. WNo price shall be
posted which is below "cost," or below "cost of doing business,” or
a "loss leader," as those terms are defined in chapter 19.90 RCW,
Unfair Practices Act, eXcept as otherwise provided in such . Act.

(6) Wholesale prices on a "close~out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon -the further condition that ‘the

\ wholesaler who posts such a'close—out price shall not restock the item
+ for a period of one year following the first effective date of such
‘close~out” price. . : : ’

{7) If an existing written contract or memorandum of oral
agreement between a licensed brewer, certificate of approval holder,
beer importer or beer wholesaler and a beer wholesaler, on file in
accordance.with {{Reguiation-£49-5})) wac 314-20-105 (Rule 49.5),
is terminated by either party, and a new writfen Contract or
memorandum of oral agreement is made by. such a supplier with another
beer wholesaler in the atfected trade area, the board, after re-~
ceiving such new contract or memorandum of oral agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put such filings into effect immediately: PROVIDED,
That prices .and other conditions of such filings which are in effect
at the time of such termination shall not be changed until subseguent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsections of this
regulation and { (Regudation~{49:-5+)} Wac 314-20-105 (Rule 49.5).

. {8) The board may reject any price posting.which it deems to
"be.in violation of +his or 'any -other regulation-or portion thereof
which would-tend.to disrupt the orderly sale .and ‘distribution of _
beer. Whenever the. board shall reject any posting the licensee sub-
mitting said posting may be heard by the board and shall have the
burden of showing that said pPosting is not in violation of regulation
and/or- does not tend to disrupt the ordérly sale and distribution of
beer. Thereupon if said posting is accepted it shall become effective
at the time fixed by the board. If said posting is rejected, the
last effective posting shall remain in effect until such time as an
amended posting is filed and approved, in accordance with the provisions
of this regulation. -
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'(9) - A1l price postings filed as reguired by this regulation ‘ }
shall at all times be open to inspection to all trade buyers within .
the state of Washington and shall not within any sense be considered
confidential. L - ,

(10} ((A-retaii-iicensee-at-his-option-and-upen-payment—of
the—pésted—éeiivere&-priee—as—defined-in-Rgguiatien~£49}7—may-€ake
de&ivery—eﬁ—beer«at—the—piatiéfﬁ—e§—d—beer-wheiesaier7—previded—%hat
sueh-platferm-delivery-shall-be-made-only-upen-presentation—te-the
beer-wheiesaiér7-aé-the—time-saeh~deiévery7ue£~a—speeiai-iéeatiféea—
tion-eard-issued-by-the-board-to-the-rerail-licenseer

Bueh-speeiai-identifiention-earda~shalti-be~in-sueh-£form—as
the-beard-may-preseribe~and-shati-be-igsued—to-a-retail-tieengece
u?eﬁ—reeeipe—by—the—beara—ef-$ach—iieenseels—written—reqﬂest—there-
for-and-upen~paynent-by—the-1icengce-ko-the-board-an-annualt-fee—of
five-dolinrs-for-cach-such-speeial-identification-eard---Sueh .
weittep-request-shati-iist-the-name-and-address-eof-the-wholesalexr-ox
whe&esaiefs—at—whese—piatferm-the-retaii-iieensee-requests—pefmissien
ée-take-éeiivery;efébeerv-ﬂn&—the—name-ef—the-adait—@ersen~er-§e£sens
-authesizeé—by—the-reﬁaii-&ieensee-te~take-éeiivefy—e£ﬁsaié—beerv
?he—beafé—shaii-transmié—a-dupiieate-eepy—ef—theffetéiieiieEﬂseels
sgeeia&-iéentifieagien-earé-te—eueh-wheiesaier—er~wheiesaierg
listeé—by—the—zetaii—iieenseef-—He—wheiesa&ef—shaii-permét—deiivefy
af-beer—te-aéfetaéi-iieensee—at-saidbwhe&esaierls-piatéerm—antii
the-wholesaler-has-authentieatéd-the-gpeeial-identification-card
presehted-by-the-retaii-licenseer-—Such-authentication~ghall-be
e£§ee€ed-b&-thewWheéesaiefls-eemﬁaring~the-speeiairiéentiﬁieaééen
eardépresenﬁe&-hy—the—retaii-iieensee-wéth—theféapiiea%e—eepy-eﬁ
Ehe-speeia&—iéenéiéieatien-earé—kfansmitteé-te—the—wheiesaief-by
the-beards)) Any beer wholesaler or employee authorized by his
wholesaler-employer may sell beer at the wholesaler's posted prices
to any Class A, B, D, E, H,0Yr G licensee upon presentation Lo such
wholesaler or employee at the time OF.purchase O & speclal. permit 3
issued by the board to such licensee. - . B \__}

(a) Every Class A, B, D, E, H,or G licensee upon -purchasing
any beer from a wholesaler, shall imme ilately cause such beer to
"be delivered to his licensed premises, and he shall not Eheceaftfer
permit such beer to be disposed of in any manner except as authorized
by his license. A . i

(Y
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AMENDATORY SECTION (Amending Order 54, filed 5/24/77)

wWac 314;24-190' WINE WHOLESALE PRICE PO'STING {Rule 81}).
{1} BEvery wine wholesaler shall file with the board at its
office in Olympia -a wine price posting, showing the ((delivered))

-wholesale prices at which any and all brands of wine offered for

sale by such-wine wholesaler shall be sold to retailers within the
state.

- (2) All price postings must be received by the board not
later than the fifteenth day of the month, and if approved will
become effective on the first day of the calendar month followinc
the date of such filing. An additional period, not to exceed five
days will be allowed for revision of a price posting to correct
errors, omissions, or to meet competitive prices filed during the
current posting period, but a revised posting must be on file at

' the board office by not later than the twentieth day of the month

in order to become effective on the first day of the next calendar
month.

(3) Filing Date Exception--Whenever the fifteenth day of .
any month falls on Saturday, Sunday or a legal holiday, an original
price posting may be filed not later than-the close of business the
next business day.

(4} In the event that a wine wholesaler determines to make
no changes in any items or prices listed in the last filed and
approved schedule, such prices listed in the schedule previously
filed and in effect, shall remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein.

(5) Postings shall be submitted upon forms prescribed and
furnished by the board, and shall set forth; :

(2) All brands, types and sizes of packages or containers

of wine offered for sale in this state by such wine wholesaler,

which packages or containers shall be limited to the sizes per-
mitted in ((Regulatien-466+)) WAC 314~-24-080 (Rule 66).
(b) The ({delivered)) wholesale prices thereof within the

“state, which prices shall include the state wine galionage tax
-of seveénty-five cents per gallon imposed under RCW 66.24.210.

{(6) No wine wholesaler shall sell or offer for sale any
package or container of wine at a price differing from the price
of such item as shown in the price posting then in effect. ’

(7) Quantity discounts are prohikited. No price shall be .
posted which is below "cost,* or below "cost of doing business,"
or a "loss leader" as those terms are defined in chapter 19.90
RCW, Unfair Practices Act, except as otherwise provided in such
Act.,

(8) Wholesale prices on a "close-out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a "close-out" price shall not restock
the item for a period of one year following the first effective
date of such “"close-out® price.

(3) If an existing written contract or memorandum of ural
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accordance with ((Regulatien-482})) WAC 314-24-200
(Rule 82), is terminated by either party, and a new written
contract or memorandum of oral agreement is made by such a supplier
with another wine wHolesaler in the affected trade area, the board,
after receiving such new written contract or memorandum of oral
agreement, and a corresponding wholesale price posting from the
newly designated wine wholesaler, may put such filings into effect
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immediately: PROVIDED, That prices and other conditions of any
such filings which are in effect at the time of such termination
shall not be changed prior to the next applicable filing period.

(10) When a new wine wholesaler's license is issued for the
first time by the board, the holder thereof may file an initial
price schedule and requeést that such posting be placed -into effect.
‘immediately. -The board Imay grant ‘'such approval, providing that
such posting is in compliance with all other applicable regulatory
requirements, and that contracts and memoranda are on file, in
accordance with ({Regﬂiﬁtian-{ﬂﬁé))'WAC’314—24=200‘(Rule 82).

{11) 'The board may reject any price posting or portion
thereof which it deems to be in violation of this or any othetr
regulation.or which would tend to disrupt the orderly sale and
distribution of wine. Whenever the board shall reject any posting
the licensee submitting said posting may be heard by the board and
shall have the burden of showing that the posting is not in viola-
tion of regulation and/or does not tend to disrupt the orderly sale
and distribution of Wwine. " Thereupon if said posting is accepted
it -shall become effective ‘at a time fixed by the board. If said
posting or portion thereof is rejected the last effective posting
shall remain in effect until such time as an amended posting is-
filed and approved in accordance with the provisions of this
regulation. ; ’ .

(12)((&ﬁretaii—iieensee7~at—his—optiany-and-upen-payment-ef
the—pesteé—ée}ivergéfpriee-as~éefined—in—Reguiaﬁien—iSi}T—may
take-éeiivery—efewine~at-the—platform—ef»a—wine-wheiesaief7—pfevided
&hak—sueh-§igtferm-ae1ivery-shaii—be-maée—eniy—apen-presentatéeﬁ—te
the—wine—wheiesa}er7-aﬁ-the—time-eé-sueh—delivery7-e§-a-speeéei
identiﬁieatien—earé-issued-by—the—beafé-te—the-feéaé&-iieenseef

Sueh-speeéai—édentifieatien—earés-shaii—be—in~sueh~ferm-as-the
bearé~may—preseribe—aaé—shaii—be-issueé-ﬁe-a-fetai&-iieeasee~ﬁ§en
Eeeeipt—by-&he4bearé-e£-saeh—iieenseels~written—request—therefer
ané-upea-payment—by~the-iieeﬁsee—te—the-bearéeef-an—annuai-§ee-ef
Sive—éel&ars~£er—eaeh—sueh-speeia&-iéentifieegien-eard:——Saeh—writéen
reqaest-shaii-iist—the-name-and—aédress-of—the—vheiesa&ef-er—wheiesalefs
at—whese~p}atfefm—the—retaii-iieensee-fequests-pefmissieﬂ-te—take
.éeiivery~ef—wiﬁe7~ana—the-name—ef—the-ada&ﬁ—gersen—ef-persens
autherizeé-by-ehe-retaii~iéeeasee-te—take-ée&ivery—ef—saié-winev
The-beafd—shaii-tfaﬁsmét~a—éupiieabe~ee§y—e£~the—retaii—i&eeﬂseels
speeiai-iéentéfigatien-earé—te—saeh—wheiesaier—Sf—wheiesa&e!s-
}iséeé—by~the-retaii~&ieensee=-—ﬂe—whé&gsa&ef-shaii-permit—ée&ivefy )
ef-wine-te-a-fetaii—iieensee—at—saéé—wheiesaierls-piatfefm~ﬁatéi
éhe-wheiesa&erfhas-aathentieatea-the~speeia&-iéeﬂtifieatien—eafé
presenteé~by—the~fetaii-iieensee=~-Sueh—aatheﬂtieatieg—shail-be
eéfeeteé-by-the—whe}Esalefls—eemparing—the-speeéai-iéenti£iéatien
eardfpresented—by-the-fetaiieiieemsee-with-ehe—éapiieate-eepy—ei
the—speeia&ﬁideﬁtifieatienreafé-tfansmitted-te—theqwhaiesaéef-by
the~beard+)) Any winé wholesaler or _employee authorized by his
vwholesaler-employer.may .sell.wine at -the wholesaler?s .posted :prices
toiany ':Class . C, . F, H, or.Jd.licensee.upomn resentationtossuch-whole—
saler?orﬂamployﬁe@atithe;iimeénf:purchase%o @ uspecial. . permit .
issued by the sboard o wsuchzlicensee. o
{a) -“Every.Class . .;F,:H,ur_Jﬁliéénseei@uponﬁpurchasingsany
wineﬁfromﬁa:wholesaler;xshall;immediatel scausessuch :wine -to -be
delivered to his licensed. remises,handuhe=shallnnotcthereafter
permit such wine to be disposed of in any manner except ‘as aunthorized
by his license. - .

{13} " A11 price postings filed as required by this regulation shall

at all times be open to inspection to all trade buyers within the state

of Washington and-'shall not in any sense be considered confidential.
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ATTACHMENT B

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-070 OUTDOOR ADVERTISING, (Rule 122). (1) "Outdoor
advertising™ as. used in these requlations shall include any form
of advertisement of ligquor or the service of liquor which is visible
to the general public from a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible- through windows or affixed to exterior
walls of a licensed premises, although visible to the general public,
shall be governed as otherwise provided in these regulations. . -

(2} "Signs" as used in these regulations shall include all
visual forms of advertising liquor or the service of liquor

whether illuminated or ncnilluminated, single-faced or multiple-faced,

stationary or revolving; PROVIDED, HOWEVER, That "point-of-sale"
signs and material shall be defined and governed as otherwise pro-
vided in ((these-regulatiens)) WaC 314-52-113 (Rule 126.3).

(3) Sketches, in triplicate, of all outdoor signs advertising
the sale of liguor by a retail licensee, shall be submitted by .
the licensee or applicant for board consideration prior to ingtalla-
tion; PROVIDED, HOWEVER,. That outdoor readerboard messages and/or
interior sigms visible thtough a window of a premises will be in
conformance with WAC 314~52-015 (Rule 116.5) ‘and will be submitted
to the local Liquor Control Board enforcement officer for approval
prior to display. In the event any outdoor signs or outdoor
readerboard messages are installed without prior approval, the
board reserves the right to require immediate removal regardless
of any expense involved. . o

(4) oOutdoor signs and other outdoor advertising matter shall
be designed, installed and used in a manner not offensive +o the
public. .

(5) No outdoor advertising of liquor shall be placed in proximity
to schools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the public interest; PROVIDED, HOWEVER, That
exceptions approved under the provision of RCW 66.24.010(9) shall
apply here. . : o

{6)  Liguor advertising may be displayed on the inside and outside
of public conveyances affording transportation or service to the
general public, upon prior approval of the board,: ' R

- (7} No signs or other advertising matter advertising any brands

of liquor shall be ‘erected or placed on the outside of any building -
in which liguor is sold at retail; exgept that brand signs may be
placed in a simulated window aperture and installed in or on the
exterior wall of such licensed premises, or, where the licensed .
Premises (other than Class H) occuples a part or all of the First
£loor of a multi-storied building, then a billboard or poster-type

‘ad((s)) for spirituous liquoz may be placed on the roof of said

building upon prior approval of the board and subject to local
ordinance: PROVIDED, HOWEVER, That nothing in this section shall
prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises. -

AMENDATORY SECTION (Amending Order 46, filed 6/5/76)

WAC 314-52-080 NOVELTY ADVERTISING.(IPRSHEBEEEB)) (Rule 123).
((Ne-&iquar-trade—name—or-theeﬁme—af-a-manufacturer—ef—nny-iiqﬁer
shaii-be—useé—in—eennectien—with~any-neveity—a&vertising-fer-ﬂseT
saie—er-éisﬁribatieﬂ~eh-reta§}-iéeenseé-pfemisesTl;Saeh))(1) Novelty
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,
pencils, coasters, menu cards, meal checks, napkins,-clocks,
calendars, wearing apparel, mugs, glasses, knives, coupons, recipe
booklets, lamp shades, program folders, program cards, or similar
({extietesn)) items on which the logo, liquor brand name or name of
@ manufacturer of an alcoholic beverage has been imprinted.. ((%he
feregoing—shaii-nst—preh&bit—a-retati4iicensee—£ram—iistihg-the
brana—name3-ana-priees-of—}iqucr-he-serves-eﬁ-menu57LEabie-tentS7
and—upen-a-sign-plaee&-en~er-abeve—the-baek—bar—as—permitteé—by
WAG-334-53-333+)) .

(2) No manufacturer, wholesaler, or importer, or employee
thereof, shall provide directly or indirectly, any novelty adver-
tising items to any retail licensee; nor shall any retail -licensee,
or employee thereof, .accept any noveity advertising items directly
or indirectly, from any manufacturer, wholesaler, or importer, or
employce thereof, except as provided in subsection (3) below. ’

(3)___2 manufacturer, wholesaler, .or importer,. or employee . .. . .
thereof, may sell, and a retail licensce may purchase, for use,
resale, or distribution on the licensed premisecs any novelty
advertising items, consistent with provisions of RCW 66.28.010,
WAC 314-12-140 (Rule 13), WAC 314-52-010 (Rule 116); and at not
less than cost, as defined in the Unfair Practices Act, chapter
19,90 RCW. The purchase shall be supported by invoices or signed
vouchers which shall be preserved for two years on premilses

available for immediate inspection by board enforcement officers.

AMENDATORY SECTION (amending Order 46, filed 6/9/76)

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND -~ '~
MANUFACTURERS, IMPORTERS, OR WHOLESALERS ((GR-MARBFAG?URBR)),
PROHIBITED. (Rule 124). (1) The name of a retail licensee
shall not appear in, or as a part of, or supplementary to, any
advertising of a manufacturer, .importer or wholesaler, nor shall

“the name of the manufacturer, importer or-wholesaler or the )
brand name of liguor appear in or as a part of, or supplementary
to, the advertising of any retail licemsee: PROVIDED, That a
retail licensee((s)) may advertise brands of beer and wine under
the conditions of WAC 314-52-112 and WAC 314-52-113((43})).

(2) {(WAE-314-44~62844}-and)) RCW 66.28.010 shall dlso
apply to joint advertising insofar as ({they-are}) it is rele-
vant. .

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-111 ADVERTISING BY {({EnASS~H) ) RETAIL LICENSEES--ON
PREMISES. {Rule 126.1). All regulations heretofore listed shall
((eppiy-+0)) govern advertising bv {(E€iass-H)) on-premises licensees
such as Class A, B, C, D, and H licensees ( (insesfar-as-ehey—are-reie—
vant} ).

(1) ((Since-tke-prereguisite- =-a-glass-H-iicense-ia—khe
service-of-compiete-mealss)) Any acd. r-tisement by a Class H licensee
which makes a direct reference to licuor or to the service of liguor
shall mention with equal emphasis.that food 15 available. For the
purpose of clarification, use of such words as bar, barroom, drinks
and cocktails in an advertisement is interpreted as a direct reference
to liquor or the service of liquor; use of such words as dinners,
lunches, steak special, seafood dinners, and restaurant ((aze)) is
interpreted as a reference to the availability of ((cemplete-meals))
food. - .

p- 2
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(2) Filled containers of wine or beer ((mey) )} shall not be
used for display. purposes on dining room tables.

(3} Bona fide restaurants holding either a Class C or
{(pubii€)) Class H license may display wine bottles in or near
dining rooms of their Premises ( (--PROVIDEBy-Fhat-no-fewer—shan

'twe~brénés~ef—wine—seeurea—Erem—ne—fewer—than-twa-manufaeﬁurers

may-be-dispiayedr-—?er-the-purpese—ef—eiarifieatienT—twe—er-mere
bran&s-frem—the-same—manufaetureg—wii&—neé-be—eensidereé—as-mee%-

tng-the-foregoing-requirement)), -

pubiie-Class-H~tieense)) Oa-premises

(4) ((Bcna-fiée-rest&urants—hei&ing—either—a—éiéss—€~ei-a ~Zzi;J'

licensees may.advertise on

giasa))

ises/the brandg {{(name)) of ((wiaes-geié-in—earaies—er—by—the
iquors offered for sale on menus, wine lists, back bar

signs, wall placar and table tents((s)) ; provided sald zdver-—
tising material is)designed for and aid “for by said retail. licensee
{ {(PROVIDED ;-HOWEVBR, “When-the—n = f-a—mgnufaeturer;-imperter—er
whaiesaier-appears—as-part—ef-the-aéver&isiag;—ﬁhe-retaiief-shaii
reEain-s&pp&ier;inveiees—markeé—ﬂpaiéﬂ-sa—premises-fer-twe-years
te-shew—preef-ef—purehase—by-the-retai&er)).

- (5) ({Signs~may—be—piaeea—en-ef-abeve-the—baek—bar-iisting
the—bran&s-ef—spiritueus~$iqaers-beéng-serveé—when—ne—speeifie
hrané-is-eréereé-by-the~eustemerr——Saeh~s§gns7-if-useé7-shaii—be

furnished-by-the-licerseex i
£6}))7 One ((sirgie-faced)) sign
the words "bar," "cocktails," "lounge
vicinity of the principal entrance (s)
So as to be visible from the principa
or advertisements shall be installed
for exit purposes only. ((Ne-adverei

bearing the room name and/or
" may be placed in the

to the premises or placed

1 thoroughfare. & such signs
at or near doorways designed
sements-shaii-be-instaited-~at

er-near—éeerways-éesigneé-fer—exiefpurpeses-eniyv)) e

P

’

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-113 ((REPAZL-LICENSE
BRAND SIGNS AND POINT-OF-SALE DISPLAY
{(Rule 126.3). {({Retaiter-brand-signs

BEy-S¥HER-THAN-CLASE-Hy) )
S ON RETAIL LICENSED PREMISES.
—-gnd-peint-ef-sale-diopiays

shaii—be-pefmisaibie-unéer-the-fei}ewing—eenéiti6357

{ir--Manufacturersy~importerg~or
gigns-and-peint-ef-sale-material-unde
79&9-3&4—WAG—3&4—£2—14Of—PRQVEBEBT—Th
nateriat-have-no-value-te—the-retaile
Bueh-signs—and~moateriani-shall-remain-
respensibitity-efr—the-manufacturera.
ahai}—be-remeveéefssmﬁthe-}éeenseé—pr
broand-signs-andler-peint—ef-sale~natea
éisesnténueéwby-ehearetaiieiieenseer—
apee-of-business-by-the-rekail-iiecans
imposed b “RCW.66.28.010, -WAC 314~52<

'T40 (Rule.l3), man acturers, Jmporte

' IS g ’ s material under theé following condifions:
(1) The brand signs and point-of-sale material shall hLave
Toe Fo The it e O m5a e materzal shall have

~whelesalers-may-furnish-bwand
¥-the-provisions—ef-REW-66-28—
e-brand~signs-and-peint-ef~sale
r-eHeepE-as—~advertisements
the-preperty-of-and-be-+he
-imperters-er-vhelesalexrs-and
emises-when-replaced-by~other -
wialy—the-sale-gf-the—brand-is
or-in-the-event-of-a-discontinu-
eev)) Under-the limitations
090 (Rule 127] -and ‘WAC 314-12-
IS Or wholesalers may .furnish

no value to the retailer except as brand advertisement; such
signs as those which provide iliumination for cash registers,
pool tables and other parts of the premises, have a functional

value and are not authorized. Thé brand signs and point-ocf-sale
material shall remain the pProperty of, and be the responsibility
of, the manufacturers, importers or wholesalars; Such signs and
material shall be removed from the licensed premises when sale of
icensee, or in the event

the brand is discontinued by the retail I i h
of a discontinuance of DUsSiness by the retail Iicensee.
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C{2) - Nqﬂlicensee shall put or keep on display in any place
on the licensed premises any signs or point-of-sale material
advertising ((beéwr;-ale-andfow-wine)) alcoholic beverages .unless
the ((beersy-ates-andfer-wines)) alcoholic beverages so. advertised
are actually then available for sale on such premises;” PROVIDED,

"That this restriction shall not apply when .((beexs-ate-or-wine))

alcoholic beverage stocks are temporarily depleted.
(3) The term "display" as used -herein, shall mean the

.exhibition of beer, ale or wine containers and cases, or bottles-

or cans outside of cases, together with advertising material,

-the purpose .of which ‘is to advertise such products to ‘the - - -

prospective purchasers on the premises. .

(4) The term "case display” as used.herein, shall mean
beer, ale or wine in cartons or cases only. A handi-pack is
included in the term "carton.® o '

- . (5). The -*point-of-sale-material®.as’.used herein, .shall.
,,/~1TEE§§TT“EEEIE§§r§ﬁch manufacturer, - impor rwholesaler-supplied

e

items as display cards, ‘placards, table tents.,; display bins, decal-
comanias, price cards, shelf strips,wproduct”ziformation veokiTts,
bottle hangers:and ((eny)) other ({type-of)) such brand. advertisin

material for display at the point of .sale ((makerial-net-speeificaliy

Fxgked-herein)) .

AMENDATORY SECTION (Amending Order 46, filed 6/9/76)

WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECIAL OCCASION

-CLASS G ((7)} OR J ((®R-¥)) RETAIL LICENSES. (Rule 126.6). . (1) Ad-

vertising by holders of Special Occasion Class G {(7)) or J~{(ex-R))

Retail Licenses who use public facilities or licensed club facilities,

under the provisions of WAC 314-40~080(3), for charitable, civic,
community or private functions, shall be limited to the sale or
service of such liguor as is authorized for .sale by the Special
Occasion Retail License held and shall be ((iimited)) governed by
such pther regulations ((as-appiy)) applicable to { {(ether)) retail
licensees. . - - .

(2) Illegal advertising at any time during the past five
years, while holding a Special Occasion Retazil License, may be
cited as sufficient reason to deny a subsequent application for a
license by a charitable, ecivic, community or private organization.
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STATE OF
WASHINGTON Eﬁg:f%gg:&ilg;gﬁf?f]\TTi[J(QIJ()FI(:()PQ11§()[.E3()FU§[)

Dixy Lee Ray
Governor

December 14, 1977
FOR IMMEDIATE RELEASE » **PUBLIC HEARING** -~ 12-39

BEER AND WINE WHOLESALE PRICE POSTING--ADVERTISING RULES

The State Liquor Control Board announced today it will consider proposed amend-
ments to its beer, wine and advertising regulations at a public hearing beginning at
9:30 a.m., January 10, 1978, in the Board conference room, fifth floor, Capital Plaza
Building. o

The proposed amendments to the beer and wine regulations would permit wholesalers
ahd retailers to decide,bthemselves, whether a2 retailer's purchase of beer and wine
shall be delivered to the retailer, or be picked up by the retailer at the wholesaler's
place of business.,

Under present regulations, the beer and wine must be delivered by the wholesaler
to the retailer's place of business, except in those instances where.the retailer has
obtained a dock permit to pick.ﬁp.his merchandise at the wholesaler's dock. The pro-

posed change would eliminate the dock permit, as such, but require the retailer to
display a special permit, authorizing him to purchase beer or wine at wholesale, when-
ever he purchaseS such merchandise. ’

The proposed changes in advertising regulgtions would liberalize some of the
existing rules, particularly those governing novelty adverfising items and point-of-
sale advertising.

Under the proposed changes, novelty advertising such as lighters, pencils and
other items could be sold by manufacturers or wholesalers to retail licensees for the
rerailers’ use, resale or distribution on the licensed premises. Under present reguia-
Tions, retailers are prohibited from use, sale or distribution of such items on the
~icensed premiges.

The change in point-of-sale regulations would permit manufacturers and wholesalers
to furnish table tents, p;odﬁct information booklets and other advertising material to
retailers for display at the point of sale, providing such material has no value to the
retailer, except as brand advertiseément, and providing there is no jointvadvertising,
listing the names of-the manufacturer or wholesaler and the retailer on the point-of-

sale advertisements,

FEHHEHE -
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'APTACHMENT A

BAMENDATORY SECTION

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 49).

(1) EBvery beer wholesaler ghall file with the Board at its
office in Olympia a price posting showing the ((delivered)) whole-

" sale prices at which any and all brands of beer sold by such beer
wholesaler shall be sold to retailers within the state.

(2) No price posting shall become effective until fifteen
days after the actual filing thereof with the board. In the
event a price posting is filed before a previous one has become
effective, the subsequent filing shall nullify said previous price
posting. - o -

{3} EBach price posting shall be made on a form prepared and
furnished by the board and shall set forth:

* {a) Al brands, types, packages and containers of beer
offered for sale by such beer wholesaler. .

. {b) ~ The ((detivered)) wholesale prices thereof to retail
licensees, including aliowances, if any, for returned empty con-
tainers. .

.(4) ©No beer wholesaler shall sell or offer .to sell any
package or container of beer to any retail licensee at a price
differing from the price for such package or container as shown
in the price posting filed by the beer wholesaler and then in effect.

(5) gQuantity discounts are prchibited. No price shall be
posted which is below “cost,”™ or below "cost of doing business," or
a "loss leader," as those terms are defined in chapter 19.90 RCW,
Unfair Practices Act, except as otherwise provided in such Act.

(6) Wholesale prices on a "close—-out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and. the item
to be discontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a"close-out price shall not restock ‘the item
for a period of one year following the first effective date of such
‘close~out’ price. L. : -

{7) Tf an existing written contract or memorandum of oral
agreement between a licensed brewer, certificate of approval holder,
beer importer or beer wholesaler and a beer wholesaler, om file in
accordance with ((Regulatien—{49+5})) WAC 314-~20-105 (Rule 49.5),
is terminated by either party, and a new writfen Contract or
memorandum of oral agreement is made by such a supplier with -another
beer wholesaler in the affected trade area, the board, after re-
ceiving such new contract or memorandum of oral agreement and a
corresponding wholesale price posting from the newly designated beer
wholesaler, may put such filings into effect immediately: ~ PROVIDED,
That prices and other conditions of such filings which are in effect
at the time of such termination shall not be changed until subsegquent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsections of this
regulation and {(Reguiatien-+449+5})) WAC 314-20-105 {Rule 49.5}.

(8) The board may reject any price posting which it deems to
be in violation of this or any other regulation or portion thereof
which would tend to disrupt the orderly sale and .distribution of
beer. Whenever the board shall reject any posting the licensee sub-
mitting said posting may be heard by the board and shall have the
burden of showing that said posting is not in violation of regulation
and/or does not tend to disrupt the orderly sale and distribution of
beer. Thereupon if said posting is accepted it shall become effective
at the time fixed by the board. If said posting is rejected, the
last effective posting shall remain in effect until such time as an
amended posting is filed and approved, in accordance with the provisions
of this regulation. .
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. {9) All price postings filed as required by this regulation
shall at all times be open to inspection to all trade buyers within
the state of Washington and shall not within any sense be considered
confidential.

{10} ({A-rekaii-licensee-at~his-eption-and-upon-payment-of
£he-posted-delivered-price-as-defined-in-Regutation-{49};-may-£ake
detivery-ef-beer-atk-the-platform-cf-a-beer-wholtesalters-provided-+hat
sueh-platform-delivery-shalti-be-made-enly-upen-presentatien—£o-the
beer-whetesatery-at—-the-time-such-~detiveryrs-of-a-—special-identifieca-
£ion-eard-issued-by-the-board-te~she~retait-iicengees

Bueh-speetalt-identification-eards-shaltl-be-in-such-form-as
Ehe-beard-may-preseribe-apd-shati-pbe-igsgued-to-a-retail-ticensee
upon-reeeipi-by-the-board-ef-sueh~Iicenoeela-writeen-request~there~
for-and-upen-payment-by-the-ticengee-to-the-board-an-annual-fee-of
five-doilars-£for—-each-such-gpeeciat-identification-eard---5uch
wErtEen-reguest-shalti-tist~the-name-and-addreas-of-the-wholegater-ox
whelesalters-at-vhese-pietfeorm-the-retait-ticensea-requests-permnission
to-take~delivery-of-beers-and-the-name~ef-the-adult-pergon-ex-pergens
avthoriged-by-the-retail-licensee~te-take-delivery-of-satd-beers
The-board-shali-transmit-a-dupiicate-copy—of-the-retail-ticenseels
speeiat-identification-card-to~sueh-wholesater-er-whotesalers '
tisted-by-the~-retaili-tieensees--No-wholesater~shati-permit-dedivery
ef-besr-to~a~retail-ticensee-at-said-wholesalerla-platferm-until
the-wheotesater-has—~authenticated-the~spesiat-identifiention—ecard
presented-by—the-retail-licensees——Such-authentication~-shali-be
effeeted-by-the-whetesateris—comparing-the—-speeiat-identification
eard-presented-by-the-retail-licensee~wikth-+the-duplicate-copy-of
the-speetal-identificnkion-eard-transmitted-to-the-whelesaltex-by
the-board-)} Any beer wholesaler or employee authorized by his
wholesaler-employer may sell beer at the wholesaler’'s posted prices
to any Class A, B, D, E, H,or G licensee upon presentation to such
wholesaler or employee at the time of purchase of a special permit
issued by the board to such licenseen

(a) Every C2ass A, B,~B, B, Hiom @ licensee upon purchaSLng
any beer from a who,ﬂbaler,fshall 1mmed1ate1y cause such beer to
be delivered to hig licensed premises, and he shall not thereafter
permit such. beer to be ﬁisposed of in any manner except as authovlzed
by his llcense/'

1 -~

Y

Rl
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AMENDATORY SECTION

WAC 314-24-190 WINE WHOLESALE PRICE POSTING (Rule 81).
(1) Every wine wholesaler shall file with the board at its
- office in Olympia a wine price posting, showing the ({deiiwered))
wholesale prices-at which any and all brands of wine offered.for
sale by such wine wholesaler shall be sold to retailers within the
state. ’

(2) All price postings must be received by the board not
later than the fifteenth day of the month, and if approved will
become effective on the first day of the calendar month following
the date of such filing. An additional period, not to exceed five
days will be allowed for revision of a price posting to correct
errors, omissions, ot to meet competitive prices filed during the
current posting period, but a revised posting must be on file at
the,board office by not later than the twentieth day of the month
in order to become effective on the first 'day of thé next calendar
month.

{3) Filing Date Exception--Whenever the fifteenth day of
any month falls on Saturday, Sunday or a legal holiday, an original
price posting may be filed not later than the close of business the
next business day. ; -

{4) 1In the event that a wine wholesaler determines to make
no changes in any items or prices listed in the last filed and
approved schedule, such prices listed in the schedule previously
filed and in effect, shall remain in effect for each succeeding
calendar month until a revised or amended schedule is filed and
approved, as provided herein. '

{5) Postings shall be submitted upon forms prescribed and
furnished by the board, and shall set forth: -

(a} All brands, types and sizes of packages or containers
of wine offered for sale in this state by such wine wholesaler,
which packages or containers shall he 1imited to the sizes per- .
mitted in ((Regulatien-466})) WAC 314-24-080 (Rule 66).

‘{b) The ((8eiivered)) wholesale Prices thereof within the
state, which prices shall include the state wine gallonage tax
of seventy-five cents pexr gallon imposed under RCW 66.24.210.

(6) No wine wholesaler shall sell or offer for sale any
package or container of wine at a price differing from the price
of such item as shown in the price posting then in effect.

(7). OQuantity discounts are prohibited. No price shall be
posted which is below "cost," or below "cost of doing business,"
or a "loss leader" as those terms are defined in chapter 19.90
RCW, Unfair Practices Act, except as otherwise provided in such
Act.

(8). Wholesale prices on a "close-out" item shall be accepted -
by the board if in compliance with chapter 19.90 RCW and the item
to be discontinued has been listed on the state market for a pericd
of at least six months, and upon the further condition that the
wholesaler who posts such a "close-out" price shall not restock
the item for a period of one year following the first effective .
date of such "close-out® price. ;
(8) If an.existing written contract or memorandum of oral
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accordance with ({Reguiation-+4823)) WAC 314-24-200
{Rule 82), is terminated by either party, and a new written
contract or memorandum of oral agreement is made by such a supplier
with another wine wholesaler in the affected trade area, the board,
after receiving such new written contract or memorandum of oral
agreement, and a corresponding wholesale price posting from the
newly designated wine wholesaler, may put such filings into effect
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immediately: PROVIDED, That prices and other conditions of any
such filings which are in effect at the time of such termination
shall not be changed prior to the next applicable filing period.

(10) When a new wine wholesaler's- license is issued for the
_first time by the board, the holder thereof may file an initial
price schedule and request that such posting be placed into effect
- immediately. The board may grant such approval, providing that
such posting is in compliance with all other applicable regulatory
requirements, and that contracts and memoranda are on file, in
accordance with ((Reguieatien-+623)) WAC 314-24-200 (Rule 82} .

(11) The board may reject any price posting or portion
thereof which it deems to be in violation of this or any other
regulation or which would tend to disrupt the orderly sale and
distribution of wine. Whenevér the board shall reject any posting
the licensee submitting said posting may be heard by the board and
shall have the burden of showing that the posting is not in viola-
tion of regulation and/or does not tend to disrupt the orderly sale
and distribution of wine. Thereupon if said posting is accepted
it shall become effective at a time fixed by the board. If said
posting or portion thereof is rejected the last effective posting
shall remain in effect until such time as an amended posting is
filed and approved in accordance with the provisions of this
regulation,

(12)((A-retaii—iicenseeT—at—his—eptien7-aaa—apen—payment—ef
the-pested-de&ivered—priee—as—éefineé*in-ﬁeguiatieﬁ—+8i+7—may
-take—éeiivery~e£—wine—at—the—p&atferm—eé-a—wéﬁe—wheiesa&er%-previéed
that—saeh—piaééerm—deiivery-shaii-be~made—eniy~u§ea—pfesenéatien—te
the—wine-whe&esa}ef7—at—the—ﬁime—eé—saeh—éeiivefy7—ef-a—speeiai
iéentifieatien—eafé—issueé—by—éhe—beard—te—the—fetaii—iieeﬁseer

Bueh-speeial-tdentification-cards-shali-be-in-such—Sorm-as~the
bearé—may-pfeseribe—aﬁé-shaié—be—issaeé—ee—a—feﬁai&—}ieeﬂsee—upen
feeeipt—by-%he—beafé—e%—saeh—&ieenseels-wsiéten—reqaest—therefef
ané—upen—payment—by-Ehe-iieensee—te—the—beara—eé—an¢anﬁaai-£ee—e£
§ive-ée&}ars—éer—eaeh—sueh-speeia&—iéentifieaﬁien—eafdr—-sﬁeh—WEiEten
feqaese»shaii—iist-the-name—ané—adﬁress-ef—fhe-wheiesa&ef-er—wheiesa}ers
at-whese—piaeferm—the—fetaii-iieensee—req&es%s-permisaienr%e—éake
éeiivery—eé-winer—ané—éhe—name—ef-the—aéait—persen—eprefseﬂs
auihafiﬂeé—by—%he-fe%ai&-iieensee-ée—take—ée%ivery—eﬁ—said—wéne:
?he-beard—sha&é-traﬁsmiﬁ—a—dap&ieate—eepy-e%—the—fe%aii—iieeaseeis
speeia&-identiEieatien-eafé—te-ﬂeeh—wheiesaier-ef-whe&esaiefs
&isteé—by-the—feéaii—iieeﬂseev——ﬂe—wheiesa&ef—sha&i-pefmie-ée&iVefy
e£—wine-te—a—ret&ii—&iéensee—at—saié~wheieeaiefis-p&a%ﬁefm-antéi
the-wha&esa&er-has~auéheatieated—éhe-speeia}—iéeﬂtifieatéen—easé
presented-by-the-retail-licenseer--Such-authentication-shall_be
e§§eeﬁeé—by—the-wheiesa}efls-eempafing-the-epeeia%—iéenéiééea%ieﬁ
eard—preseateé—by—Ehe—retaé&-iieeﬂsee—with—ihe-éﬁpiéeate-eepy-eé
the—speeia&—iéeﬁééficaiien-eafé—tfansmi%teé—te-the-wheiesa&er-by
the-beazd~)) Anv wine wholesaler or emploves authorized bv his
wholesaler—emplover mavy sell wine at the wholesaler’s posted prices
to any Class €, ¥, H, or J licensee upon presentation io such whcole—
saler or emplovee at the time 0 purchase of 3 special permit
issued bv the board to such iicenses.

. {2} Every Class ¢, ¥, H.OT o licensee, upon purckaszing anv-
wine from a wholesaler, Snali immediatelv cause such wine to De
delivered to his licensed premises, and he shall not thereafter ’
permit such wine to be disposed of in any manner except as authorized
by his license.

{13) All price postings filed as required by this regulation shall
at all times be open to inspection to all trade buyers within the state
of Washington and shall not in any sense be considered confidential.
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ATTACHMENT B

AMENDATORY SECTION

WAC 314-52-070 OUTDOOR ADVERTISING, (Rule 122). (1) "Outdoor
advertising” as used in these regulations shall include any form
of advertisement of liquor or the service of liquor which is visible
to the general public from a public thoroughfare; PROVIDEDRD, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of & licensed premises, although visible to the general public,
shall be governed as otherwise provided in these regulations.

(2) "Signs" as used in these regulations shall include all
visual forms of advertising liquor or the service of liquor
whether illuminated or nonilluminated, single-faced or multiple-faced,
stationary or revolving; PROVIDED, HOWEVER, That “"point-of-sale"
signs and material shall be defined and governed as otherwise pro-
vided in ((these-regulatiens)) WAC 314-52-113 {Rule 126.3).

* {3) Sketches, in triplicate, of all outdoor signs advertising
the sale of liquor by a retail licensee, shall be submitted by
the licensee or applicant for board consideration prior to installa-
tion; PROVIDED, HOWEVER, That outdoor ' readerboard messages and/or
interior signs visible through a window of a premises will be in
conformance with WAC 314-52-015 {Rule 116.5) and will be submitted
to the local. Liguor Control Board enforcement officer for approval
prior to display.. In the event any outdoor signs or outdoor
readerboard messages are installed without pricr approval, the
board reserves the right to require immediate removal regardless
of any expense involved. -

(4) Outdoor signs and other outdoor advertising matter shall
be designed, installed and used in a manner not offensive to the
public.

(58) No outdoor advertising of ligquor shall be pladed in proximity
to schools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the public interest; PROVIDED, HOWEVER, That
exceptions approved under the provision of RCW 66.24.010(9) shall
apply here.

{(6) Liquor advertising may be displayed on the inside and outside
of public conveyances affording transportation or service to the
general public, upon prior approval of the board.

{7) No signs or other advertising matter advertising any brands
of liquor shall be erected or placed on the outside of any building
in which liquor is sold at retail; except that hrand-signs may—-be—
oL et g T - . — - —

- S 2 ¥, where the licensed
premisSes (other than Class H) occupies a part or all of. the first
floor of a multi-storied buwilding, then & billboard or poster-type
ad((s)) for spirituwous liguor may be placed on the roof of said
building upon prior approval of the board and subject to local
ordinance: PROVIDED, HOWEVER, That nothing in this section shall
Pprohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises.

AMENDATORY SECTION

Lo . WAC 314-52-080 NOVELTY ADVERTISING. ( (PROHEBIFED)) (Rule 123).

= ((Ne-iiqﬂer—traéé~name~or-theiﬁ%e—of~a-manufacturcr—of—any—iiquor
.sha&i—be—ase&—iﬁ-eenneetien-w&ﬁh—anywneveity—aévertising—fef-ﬂseT
saie—er-disﬁribﬁtien~ea~fe&ai&—&ieeﬂseé—pfemises:?;Sueh))(1¥ Novelty
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,
pencils, coasters, menu cards, meal checks, napkins, clocks,
calendars, wearing apparel, mugs, glasses, knives, coupons, peeipew

. ~boewiaes, lamp shades, program folders, program cards, or similar
g;e;;oquj ({artieles)) items on which the logo, liquor brand name or name of

a manufacturer of an alcoholic beverage has been imprinted. ({%Phe
foregoing—shari-nek-prohibit-a-retait-ticensee-from-tisting-the
krand-names-—and-prises-gf-iiguer-he-gerves—on-menuss-tabie~-tentsy
ané—upen~a*stgh—piaeeé ea-er-apeve~the~-back-barx-as-permitted-by
WAE-314~52—13
(2) No man@facturer, wholesaler, or importer, or employee
thereof, shad}l p¥ovide directly or-indirectly, any novelty adver-
tising items to any retall licensee; noxr shall any retail licensee,
or employee thereof, ac any novelty advertising items directly
or indirectly, from any7m nufacturer, wholesaler, or importer, or
employee thereof, e fe :
(3) A*manufacturer, wholesaler, or importer, or employee
_~thereof, mad¥ sell, and a retall licensee may purchase, for use,
resale, or distribution on the llccnsed premlses any novelty
. advertising itemsg C -28.010
- WAC 314-12- 314-52-010_(Rule 116y —and—at not
Yiad Tess than cost;—as defined in —theUnfair Practjces Act  chapter s
19.90_RCW. The purchase shall be supported by involces or signed ' H
vouchers which shall be preserved for two years on premises
available for immediate inspection by board enforcement officers.

Iy

AMENDATORY SECTION

WAC 314-52~090 ADVERTISING JOINTLY BY RETAILERS AND
MANUFACTURERS, IMPORTERS, OR WHOLESALERS ( (8R-MANBPACTURER)).
PROHIBITED. (Rule 124). (1) The name of a retail licensee
shall not appear in, or as a part of, or supplementary to, any
advertising of a manufacturer, importer or wholesaler, nor shall

- the name of the manufacturer, importer or wholesaler or the

. brand name of liguor appear in or as a part of, or supplementary
to, the advertising of any retail licensee: PROVIDED, That a
retail licensee((s)) may advertise brands of beer and wine under
the conditions of WAC 314-52-112 and WAC 314-52-113((4%3)).

{(2) ((HAE~314~44~820844)-and)) RCW 66.28.010 shall also
apply to joint advertlslng insofar as ((they-are}) it is rele-
vant.

AMENDATQRY SECTICH

WAC
2REMISEE.
To adverti51n3
H licensees ((insefar-as-they-are-relevant)).

. i = i
J/Lbo;a;z;gv (Ix—><{-(Sinece—the-prereguisite—£for-a—Class-H-tieense-is-£he R
) serviee-of-eomplete~mealsy)) Any advertisement by a Class H licensee
: which makes a direct reference to liquor or to the service of liquor ;
shall mention with equal emphasis that food Is available. For the
purpose of clarification, use of such words as bar, barroom, drinks
i and cocktails in an advertisement is interpreted as a direct reference
to ligquor or the service of liquor; use of such words as dinners,
lunches, steak special, seafood dinners, and restaurant ((are)) is

(\”‘"'C:"SS— 2} } on- ")IE’TAJ.EQS v

A\

—

. 5
,AQAné;Z;ZE/ == interpreted as a reference to the availability of {(ecemplete-mesiz))
. food.
p. 2
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(2) PFilled containers of wine or beer ((may)) shall not be
‘used for display purposes on dining room tables.

(3} Bona fide restaurants holding either a Class C or
((pubiie)) Class-H license may display wine bottles in or near
dining rooms of their premises ( (-~PROVIDEB7~Fhat-ne-fewer—~than
twe-bran&s—ef-wihe-seeureé—frem-ne-fewer—éhan—twe—manufaeturers
may—be—éispiayeér—;Fer—the—purpese—ef-e&arifieatien7—twe—er—mefe
branés—frem—the-same~manafaeturer—wéi&—net—be—eensidered—as—meet-
ing-the-feregoing-reguirement)) , :

: 4}~ ({Boht~£ide~= estaurants-heiéing-eithef-a—eiass—e—er—a Z;é -
- pubiie-€iass-H-}ieerse})  .QOn-premices. licensees may advertise on .
5= premises,the brands ((aame}) of ( (wides-seld-in-earafes—or-by-the ~

I “liquors offered for sale on menus, wine lists, back bar
signs, wall placards, and table tents((s)) designed for a specific
retail licensee and provided such adg are paid for by said licensee
((PRSV!BEBr-HeWEVERr—Wheh—the—hame-ef—a-manu£aeturer7~impefter—ef
whe&esaier—appears-as-part—ef—the-aévertisingy-the-reEaiier—shaii
retain—suppiier-inveieea—markeé—upaiéﬂ-en—pfeméses~fer—twe~yeafs
te—shew—preef—ef-purchase-by—the—retaiier)).

T (5) ((sigas-may—be—piaeeé—en—er—abeve—the—baek—bar—iisting
Ehe—bran&s-ef—spiritueus-iiquefs-being-served-when—ne-s§eeifie
brana-is—eréereé—by-the—eastemerv——Sueh—signs;—if—aseé:—shaii—be
furnigshed-by~the-1liecensees .

163)) One ((sirgle-faeed)) sign bearing the room name and/or
the words "bar," "cocktails," "lounge," may be placed in the
vicinity of the principal entrance (s) ‘to the premises or placed
so as to be visible from the principal thoroughfare. No such signs
or advertisements shall be installed at or near doorways designed
for exit purposes only. ( (He-advertisements-shall-be-installad-ak
er-near—deerways—designeé—fer—exiﬁ—p&rpases—eﬁiyr))

A

2AMENDATORY ' SECTION

WAC 314~52-113 ((REQAII:—-EIGEHSEEST-SEHER-?HAN-GI:ASS—H-,-) }
BRAND SIGNS AND POINT-OF-SALE DISPILAYS ON RETAIL LICENSED PREMISES.
{Rule 126.3}. .((Retaiier—braﬁd—signs-ané-peiﬂﬁ—ef-saie—éisp&ays
shaéi—be-permissibie—anéef-the~§ei§ewing-eenéiEienee
{i}--Haaagaeturéxs7—impef%ers—er—whe&esaiers—may-faraish—braad
signs—ané—peiné—ef—sa}e-maéeréak—aﬁéer—éhe-pfevisiens-ef-Rew-66728-
79}9-ané—WAG-3i4-52-&4Or-PRGVEBEBT—Qhe—brané-signs—ané—peint-ef-saie
materia&-have—ne~vaiae—te-%he-feéaiier-exeept—as—aéveftisementr
Saeh—éigne-ané-materia&-shaii-remain-éhe~pfeper&y-e§—and—be-the
respensibiiity—ef;—the—manufaeturers7-impefters~ef—whe}esaiefs—aﬂé
sha&i—be-remeved-frem-the-iieensea-premises-whea—fepiaeeé—by-eéher
brané—signs—aaé%ef-pein%—e£-sa&e—ma&efiai7—the-saie—ef-the—bfand—és
éiseen&inue&-by-the—reéaii-iieease97~ef~iﬁ—the—evené~e£—a—éiseentiﬁa—
anee-of-business-by~the-retait-iiecensees)) Under the limitations
imposed by RCW 66.28.010, WAC 314-52-090 (Rule 124) and WAC 314-12-
140 (Rule 13}, manufacturers, dmporters or wholesalers may furnish
brand signs and point-or-sale material under the following conditions:
(1} The brand signs and point-oci-sale material shall have
no value to the retailer except as brand advertisement; such
Signs as those which provide iliumination for cash registers,
pool tables and other parts of the premises, have a functional
value and are not authorized. The brand signs and point-of-sale
material shall remain the property of, and be the responsibility
of, the manufacturers, importers or wholesalers; such signs and
material shall be removed from the licensed premises when sale of
the brand is discontinued by the retail licensee, or in the event

of a discontinuance of business by the retail Iicensec.

p. 3
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{2) No licensee shall put or keep on display in any place
on the licensed premises any signs or point-of-sale material
advertising ( (beery-ale-ard/er-wine)) alcoholic beverages unless
the ((beersy-ales-andfer-wines}) alcoholic beverages so advertised
are actually then available for sale on such premises; PROVIDED,
That this restriction shall not apply when ((beery—ale-er-wine}))
alcoholic beverage stocks are temporarily depleted.

{3) The term "display” as used herein, shall mean the
exhibition of beer, ale or wine containers and cases, or bottles
or cans outside of cases, together with advertising material,
the purpose of which is to advertise such products to the
prospective purchasers on the premises.

(4) -The term "case display" as used herein, shall mean
beer, ale or wine in cartons or cases only. A handi-pack is.
included in the term "carton.” :

{(5) The term "point-of sale material™ as used herein, shall
{(mean}) include such manufacturer, importer or wholesaler—supplied
items as display cards, placards, table tents, display bins, decal-
comanias, price cards, 'shelf strips, product information booklets,
bottle hangers and {{any)) other ({type-ef}) such brand advertising
material for display at the point of sale ((materzai-net-speezitealiy
Iisted-herein)). : C

s

S

:/,-.V.q .
he

AMENDATORY SECTION .

WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECIAL OCCASION
CLASS G ({s)) OR J ((BR-K)) RETAIL LICENSES. (Rule 126.6). (1) Ad-
vertising by holders of Special Occasion Class G((7)) or J ((exr~K))
Retail Licenses who use public facilities or licensed club facilities,
under the provisions of WAC 314-40-080(3), for charitable, civic,
community or private functions, shall be limited to the sale or
service of such liguor as is authorized for sale by the Special
Occasion Retail License held and shall be limited by such regula-
tions as apply to othex retail licensees.

(2) Illegal advertising at any time during the past five
years, while holding a Special Occasion License, may be cited as
sufficient reason to deny a subsequent application for a license
by a charitable, civic, community or private organization.

p. 4
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. RCW 66.98.070 and_Title 34 of RCW

+

Tt 4 ROTICE OF INTENTION TO ADOPT, AMEND, OR REPEAL RULES

{hstruction. ba ¢ nmph tion on back of page)
¢Additionat informstion may be typed on baek of plgn)

(1) Nutie is hetehy piven in accordance with the provisisns of RCW 34.04.025 and WAC 1-12-030 '
that the .. Washington State Liguor Control Board

{name of agency)
intends 1o adapt, amemd, or repeal rules concerning:?

WAC 314~20-100 BEER WHOLESALE PRICE POSTING {Rule-49)
WAC 314-24-190 WINE WHOLESALE PRICE PO‘STING {Rule 81)

The Lerms and substance of the above proposed amended rules
are set forth on Attachment A.
{OVER)
(H[E/\RRNG DATE AND PLACEY
(23 tlise only #f hearing i to be held) that such agency will at,

9:30 _a.m. ‘ Tuesday . January 10, 1978 3
(lnm.) {day) (dnlc)
in the OEfice of the Ligquor Control Board, 5th Floox, Capitol Plaza Bldg|
1025 E45E inion Avenue, (place) Olympia, Washington 98504

conduct 51 hearing relative thereto;

(3) and that the adoption. amendment, or repeal of such rules will take place at
9:14 a.m, Tuesday -~ January 10, 1978

ttimne) . (day) {date)
(Same as above) - .

inthe .

(place)
{4) Thee anthority wnder which these rules nré proposed fs: . RC;W 66.08.030, RCW 66.08.060 v

£5) Itereabed peisons sy salinit data, views, or arguments to this ageney —-

fa) X in writing to be received by this agency prior to danuary 10, 1978 andfor
{date} i o
WY 0% enally b L 9:30 a.m. Tuesday Janvary 10, 1978,
(time) | (day) {dste)

(Bawe _as above} -

{place)

163 The nl«h!mn it notive required by RCW 34.04.025 has beea made by mailing copies of this notice to all
persons who have juade ey reguest of this ageney for advence nmu.c of its rule- m.rhn;, proceedings.

{7Y Thi nolive boconneeted to and cnnlmues‘lhc matter n«)hcud in Notice Nos,

" iled with the s ode 1esi-ers oftice an $
. {datc)
Washington State — ' =
. STATE OF WASHINGTON
Liguor 1 onby ol Board
T w.l NCYY ] :
Duted: . hc:c:ember lljl_!__}:?‘_77 - DED 131817
. CODE REVISER'S OFFICE
By: .</ ¥ {, _»’ W ——— DOCKET #-___FLE 4"
. A_nomerr e/ .

(Do nol write in this spoce)

N.B. The o presrediigs win reguire nhhlmnal nollcc, plrs
Lh}[‘lLl A2 ke v

[Form CR-~1: Rev. 12/1/77]
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I IVTIN E RN FUE L ere aas IO UE FORM CK-§. 7 v 0 ' o '»568 .
NOTES: P | . " dd¥ 091500 0) dsey

MHete cite udditionnl siatutes (if any) requicing notice by the rule making agency. )
2Here inscr} s sinicment of either the terms or substance of the proposed rule or a description of the subjects and jssues involved {cf. State v,
Squally, 78 Wid 375, 474 PX 897). . i .
- 3Th statitk: tequires 20 diys notice from the distribution date of the register in which this notics will appear, see RCW 34.04.028; 34.04.039,
and 3408 {1477 Ist ex.s. ¢ 240 ¢ 3) und WAC 1-12-030(3) and 1-12-035, R .
“This date iy nor be earlier than that noted in3; see RCW 34.04.025 and WAC 1-12-030(5),
SUsz for tontinuance of maier- previnusly noficed and enter biere motice numbers of notice previously returned to you by reviser's office.

This space for additional information.

WAC 314-52-070 OUTDOOR ADVERTISING (Rule 122)
WAC 314-52-080 NOVELTY ADVERTI‘[SING (Rule 12‘3)

WAC 314-52-090 ADVERTISING JOINTLY BY RETAILERS AND, MANUFACTURERS,
. IMPORPERS, OR WHOLESALERS, PROHIBITED (Rgle 124) 7T .

WAC 314-52-111 ADVERTISING BY RETAIL LICENSEES--ON PREMISES (Rule 126.1

WAC 314-52-113 RRAND SIGNS AND POINT-OF-SALE DISPLAYS ON RETATIL
LICENSED PREMISES (Rule 126.3} - : S04 o, )

- Foop oo e ok . B
WAC 314-52-120 ADVERTISING BY HOLDERS OF SPECTAL OCCASION CLASS G
OR J RETAIL LICENSES (Rule 126.6) .. S :

-The tr *ms and substance of the above proposed amended édvertising
- rules are set forth on Attachment B. .
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ATTACHMENT A

AMENDATORY SECTION

WAC 314-20-100 BEER WHOLESALE PRICE POSTING (Rule 491}.

(1) Every beer wholesaler shall file with the Board at its
office in Olympia a price posting showing the {{detivered)) whole-
sale prices at which ‘any and all brands of beer sold by such beer
wholesaler shall be sold to retailers within the state..

. {2) No price posting shall become effective until Ffiftecn
days after the actual filing thereof with the board. In the
event a price posting is filed before a previous one has become
effective, the subsequent £iling shall nullify said previous price
posting. . .

(3) EBach price posting shall be made on a Form prepared and
furnished by the board and shall set forth: .

- {(a) All brands, types, packages and containers of beer
offered for sale, by such beer wholesaler. . .

(b} The ((deiivered)) wholesale prices thereof to retail
licensees, including allowances, if any, for returned empty con-
tainers. . . L

(4) No beer wholesaler shall sell or offer to sell any

. package or container of beer to any retail licensee at a price

differing from the price for such package or container as shown )
in the price posting filed by the beer wholesaler and then in effect.

(5) Quantity discounts are prohibited. No price shall be
posted which is below "cost," or below "cost of doing business," or
a "loss leader,” as those terms are ‘defined in chapter 19.90 RCW,
Unfair Practices Act, except as otherwise provided in such hct.

(6} Wholesale prices on a “close-out" item shall be accepted
by the board if in compliance with chapter 19.90 RCW and the itenm
to be disvontinued has been listed on the state market for a period
of at least six months, and upon the further condition that the
wholesaler who posts such a'close-out price shall not restoclk the item
for a period of one year following the first effective date of such
‘close-out price. -

{7) If an existing written contract or memorandum of oral
agreement between a licensed brewer, certificate of approval holdex,
beer importer or beer wholesaler and a beer wholesaler, on file in
accordance with {(Regulation—$4975}%)) WAC 314-20-105 (Rule 49.5),
is terminated by either party, and a new written contract or
memorandum of oral agreement is made by such a supplier with another. -
beer wholesaler in the affected trade area, the board, after re-
ceiving such new contract or memorandum of oral agreement and a
corrésponding wholesale price posting from the newly designated beer
wholesaler, may put such f£ilings into effect immediately: PROVIDED,
That prices and other copditions of such filings which are in effect
at the time of such termination shall not be changed until subsequent
filings are submitted to the board and become effective under
regulatory procedures set forth in other subsedtions of this
regulation and ((Regulation-+{49+5})) WAC 314-20-105 (Rule 49.5).

(8) The board may reject any price posting which it deems to
be.in violation of this or any other regulation or portion thereof
which would tend to disrupt the orderly sale and distribution of’
b?er: Whenever the board shall reject any posting the licensee sub-~
mitting  said pogting may be heard by the board and shall have the
burden of showing that said posting is not in violation of regulation
and/or does not tend to disrupt the orderly salé and distributiom of

"beer. Thereupon if said posting is accepted it shall become effective-

at the time‘fixed by the board. If said posting is rejected, the
Jast effective posting shall remain in effect until such time as an

amend?d posting is filed and approved, in accordance -with the provisions
of this regulation., .

p. 1
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(3) All price postings f£iled as required by this regulation
shall at all times be open to inspection to all trade buyers within
the state of Washington and shall not within any sense be considered
confidentidl,

(10) . {{A-retail-ticensee at-his-option-and-upon-payment—of
che-pesﬁeé—ée}zvereé~pftee—as-ae£ine&—tn-Reguiatieﬂ—449%—~may~tﬂke
deirvery-8£-beer-at-the-piatform-of-a~beer-yholesatery-provided-that
: aueh~platferm delivery-shali-be-made-only-upon-presentation-te—the
beer-whaiesa%ef7—aé—the—ttme—sueh dei&very—-a£—a—speeia&»&éehﬁifiea~
tion-earf~issued-by-the-beard-to-the~retait-licensees

Bush-gpeeiai-identifieation-eards~shall-pe-in-such~form-as
the~bearé~may preseribe-and-shall-be-issued-te—a—retaii-iteensee
upen—feeetpt by-theé-beoard-of-such-licenseels-written-reguest~there—
for-and-tpbnr-payment-by-the-licensee~to—the-board-an-annual-fee-of
£1ve—dei4afa—faf—e&eh-saeh—speeta&—&éeaﬁtﬁieahien—eard-——Sﬂeh
wettten-régueat~shati~1ist-the-name-and-address~ef-the-wholeasatexr-ox
Hhelesa}efs—aE~whee=—piatferm-the—retati licensee-reguesis-permissien
to-take~delivery-of-beery-and-the-nane—of- ~the-adul&~persen-er—-perseons
autherised-by—~the-retaii-fiecensee-to-take~detivery-nf-snid-beers
@he—bearé~sha}&—tfaasmtt—a-dﬁpiteaEe~eepy-ef—the~retat&—iieeﬁseels
_epeeial-idehtification-carwd-ko-such~-vholesalexr-or~wholesalers
tisted-by-the-retail-licenseer——No-wholesalex-shall-permit-dedivery
- of-beer-to-a-retaii~tiecensee-at~satd-wholtesaterts-platform-untid
the-whelesalter-has-anthenticated-the-gpeeiai-identification-eard
pfeaeﬁted—by—éhe—keéaii ~-ticensee-—-Sueh-authentication-shali-pe
effected-by-the-vhelesalerls-comparing—the-speeial-identification
eard-presehted-by-the-retail-licensee-with-+the-duplicate—copy-of
the-speeiai~ identification—enrd-transmitted-te-the-wholesalte=-by
© dhe-beard~r)) Any heér wholesaler or employee anthorized by his
wholesaler—-employer may sell beer at the wholesaler's posted prices
to any Class A, B, D, E, H,or G licensee upon presentation tO such
" wholesalex or employee at the tine of purchase of a special permit
issued by the hoard to such licensee.

{a) Every Class A, B, D, B, B,or G licensee upon purchasing
any beer from.a wholeaaler, shall lmwed11te1y cause such beer to
be delivered to his licensed premlses, and ne Shall not thereafter

. permit such beer to be disposed of in any manner excepL as authollzed

by his Iicense.
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ANENDATORY SECTION

WAC 314-24-190 WINE WHOLESALE PRICE POSTING (Rule &1).

{1} Every wine wholesaler shall file with the board atb its
office in Olympia a wine price posting, showing the {({(dci- ed))
wholesale prices at which any and all brands of wine offered for
sale by such wine wholesaler shall be sold.to retallers within the
state. ’

(2) All price postings must be received by the boand nob
later than the fifteenth day of the month, and if approved will
become effective on the first day of the calendar month following
‘the date of such filing. An additional periocd, not lto cxecad five
days will be allowed for revision of a price posking Lo conrrvect
errors, omissions, or to meet competitive prices filed during the
current posting period, but a revised posting must be on file at
the.board office by not:later than the twentieth day of the month
in ordexr to become effective on the first day of the next calendar
month., - ;
© (3) TFiling Date Exception——Whenever the fifteenth day of
any month falls on Saturday, Sunday or a legal holiday, an original
price posting may be filed not- later than the close of business the
next business day. . : . - .

{4} 1In the event that a wine wholesaler determines Lo make
no changes in any items or prices listed in the last filed and
approved schedule, such prices listed in the schedule previously
filed and in effect, shall remain.in effect for each succeerding
calendar month until a revised or amended schedule is filed and
approved, as provided herein. ] .

{5} Postings shall be submitted upon formsg prescribed and
Farnislied by the board, and shall set forth: )

(a} A1l brands, types and sizes of packaues or conlaingrs
of wine offered for sale in this state by such wine whole er,
which packages or containers shall be limited to the sizes pex-
mitted in ((Requlation—{66})) WAC 314-24-080 (Rule 66).

(b} The ({dedivered))} wholesale prices thereof within the
state, which prices shall include the state wine gallonage Lax
of seventy-five cents per gallon imposed under RCW 66.24.210.

(6} No wine wholesaler shall sell or offor for sale any
package or container of wine at a price differing from Lthe price .
of such item as shown in the price posting then in effect. )

(7} OQuantity discounts are prohibited. No price shell be
posted which is below "cost," or below "cost of doing business,"
or a "loss leader" as those terms are defined in chapler 193.90
RCW, Unfair Practices Ackt, except as otherwise provided in such
Act.

(8) vholesale prices on a "closé~out" item shall be avcepted
by the board if in compliance with chapter 19.90 RCW and. Lhe item
to be discontinued has been listed on the state market For a period
of at least six months, and upon the further condition bthsl: the -
wholesaler who posts such a "close-out" price shall not restock
the item for a period of one year following the first effective .
date of such "close-out" price. - :
(9) If an existing written contract or memoranduwn of oral
agreement between a domestic winery, certificate of approval
holder, wine importer, or wine wholesaler and a wine wholesaler,
as filed in accordance with ({Reguiation-+83))) WAC 314-24-200
(Rule 82), is terminated by either party, and a new wriblen
contract or memorandum of oral agreement is made by such a supplier
with another wine wholesaler in the affected trade area, the board,
after receiving such new written contract or umemorsandum of oral
agreement, and a corresponding wholesale price posting from the
newly designated wine wholesaler, may put such filings inic effect
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immediately: PROVIDED, That prices and other conditions of any
such filings which are in effect at the time of such termination
.shall not be changed prior to the next applicable filing period..
" .{10)} When a new wine wholesaler’s license is issued for the
first time by the board, the holder thereof may .file an initial
- price schedule and request that such posting be placed into effect
immediatély. The board may grant such approval, providing that
such posting is in compliance with all other applicable regulatory
requireimehts, and that contracts and memoranda are on file, in
- accerdancE with ((Regulation—{82))) WAC 314-24-200 (Rule 82).
(11} The board may reject any price posting or portion
thereof which it deems to be in violation of this or any other
regulatiofi or which would tend to disrupt the orderly sale and
distribution of wine. Whenever the board shall reject any posting
the licefisee submitting said posting may be heard by the board and
shall havé the burden of showing that the posting is not in viola-
.tion.of reghlation and/or does not tend to disrupt the orderly sale
and distiibiition of wine, Thereupon if said posting is accepted
it shall become effective at a time fixed by the board. If said
posting or portion thereof is rejected the last effective posting
shall remdin in effect until such time as an amended posting is
. filed and approved in accoxrdance. with the provisions of this
“ regulation. . : :
(12]((A~feéai&vlicenseey-atrhis-option;-ana~upen-payment-e§
ehe~pested-&eiiverea—pfieeraahdefined—in—Regﬂi&téen—+8i+7~may -
Eake—éeiivery-ef—wine—aeﬁthe-p&a&ferm—eﬁ—ahwine-whaiesaiery—prevideé
'Ehat—sueh-piaeﬁerm—deiivery—shaéi—be—mﬁée-eniy—apen—pfesentatieh—te
&he—wine—whe&esa&efT—a%—the"%&me—ef-sueh—éeiivefy7-e£—a—speeiai
- identifiention-ecard-igsued-by~the-board-to-the-retail-licenscar
. Bueh~-speeiat-identifiention-enrda-ghati~be-in-such-form-as~the
beafé-may—pfeseribe—ané—sha&i—befissaeé—te-a—re%eii—iieeﬁsee—upeﬂ
seeeipt—by-the»beafd—e£«saeh—£ieenseel3—wri%teﬁ—reqﬂest—%hereﬁef
anéd-upen-payment-by-the-licensee—teo-the~beard-of-an-annual-fee~of
. #ive-doilars-for-eneh-such~speeini-identification-eard-——-Such-~written
arequest—shaii-iist—the—hame—nna~aédrass~a§;the—wheiesaief—ef—whe&esa;eﬁe
at~whese~§&aﬁfsfm—ehe—feEaii-&ieehsee—aequesﬁs—permissiea—%e~take
‘deiivefy—a£~winefrané-the—name—e§~%ha—aduit—persen-ef—pefseas .
authefiﬁea-by—%he—feﬁaéi—iieensee-te-take-éeiivefy-efésaid-wiﬁef
.Qhe—bearé—shai&-%ﬁansmi&—a—éap&iea%e—eepy—ef—ehe-retaii-iieeaseeis
spee&aiiiéentifieatiéﬂ—earé—ta—saehewhe&esa&ef-er—whe&esa;ers
&istea—by~thé-retaii—%ieeﬁsee7—-Ne—whe&esalef—sha%i—pefmit—deiivéry
ef-wine-te»a—fe%aii—iieeasee-aﬁ~said—wheiesaiefls—piaé£erm—unéi%
ehe-wha}esa1er—has—authentieaéeé»the-spéeiai—iaentifieaﬁieﬁ~earé
presen%ea«by—the—feﬁaii—l&eenseer——Saéh—autheﬁﬁieatien—sha;;~be
e££eeted-by~ﬁhe-wheiesaierL5~eamparing—the-speeiai~iéeﬁti§iea%ieﬂ
earé—pfesenteé-by-&he-retaii—&ieensee—with—éhe-éupiiea%e-eepy—ef
the—speeial—iéea%ifiea%iea~earé—transmitted—%e~%he—wheiesa&er—byv
the~-beard<)) Any wine wholesaler or employee authorized by his
wholesaler-employer may sell wine at the wholesaler's posted prices
to any Class C, F, H, or d licenses upon presentation .to such whole-
saler or employee at the time of.purchase of a special permit
igsued by the board-to such licensee. g
(a) Every Class C, ¥, H,or J licensee, upon purchasing any
wine from a wholesaler, shall Lmmediately Gause such wine to be
"-delivered to his licensed premises, and. he shall not thereafteor
permit such wine to be dispoced of in any manner except as authorized
by his Iicense.. )
£13) All price postings filed as required by this regulation shall
at all times be open to inspection to all trade buyers within the state
of Washington- and shall not in any sense be considered confidential.
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ATTACHMENT B

AMENDATORY SECTION

WAC 314-52-070 OUTDOOR ADVERTISING, (Rule 122). (1} "oOutdoor
advertising” as used in these regulations shall include any form
of advertisement of liquor or the service of liquor which is visible
to the general public from a public thoroughfare; PROVIDED, HOWEVER,
That advertisements visible through windows or affixed to exterior
walls of a licensed premises, although visible to the general public,
shall be governed as otherwise provided in these regulations.

(2) “Signs" as used in these requlations shall include all
visual forms of advertising liquor or the service of liquor
whether illuminated or nonilluminated, single-faced or multiple~-faced,
stationary or revolving; PROVIDED, HOWEVER, That "point-of-sale”
signs and material shall be defined and governed as otherwise pro-
vided in ((these-regulatiens)} WAC 314-52~113 (Rule 126.3).

*"{3) Sketches, in triplicate, of all outdoor signs advertising

the sale of liquor by a retail licensee, shall be submitted by
the licensee or applicant for board consideration prior to installa-
tion; PROVIDED, HOWEVER, That outdoor readerhoard messages and/or
interior signs visible through a window of a premises will be in
‘conformance .with WAC 314~52-015 (Rule 116.5) and will be submitted
to the local Liquox Control Board enforcement officer for approval
prior to display. In the event any outdoor signs or outdoor
readerboard messages are installed without prior approval, the
board reserves the right, to require immediate removal regardless
of any expense involved. :

(4) Outdoor signs and other outdoor advertising matter shall
be designed, installed and used in a manner not offensive to the
public. . )
(5) No outdoor advertising of liquor shall be placed in proximity
to schools, churches, playfields used primarily by minors, or other
public institutions, nor any place which the board in its discretion
finds contrary to the public interest; PROVIDED, HOWBVER, ‘fhat
exceptions approved under the provision of RGW 66.24.010(9) shall
apply here. ’ :

{6) Liquor advertising may be displayed on the insideé and outside
of public conveyances affording transportation or service to the
general public, upon prior approval of the board.
) (7) WNo signs or other advertising matter advertising any brands
of liquor shall be erected or placed on the outside of any building
in which liquor is sold at retail; except that brand signs may be
placed in a simnlated window aperture 'and instaziled in or on the
exterior wall of such licensed premises, of, where the 1icensed
premises (other than Class H) occupies a part or all.of the First
floor of a multi-storied building, then a billboard or poster-type
ad{{s}) for spirituous liguor may be placed on the roof of said
building upon prior approval of the board and subject to lacal
ordinance: PROVIDED, HOWEVER, That nothing in this section shaill
prohibit a brewery or winery from brand advertising on buildings
on the brewery or winery premises.

AMENDATORY SECTION

WAC 314-52-08Q0 NOVELTY ADVERTISING. ((PROHIBI¥ED)) (Rule 123).
((Ne—iiquer—trade—name-or—theﬁﬁmgboi—a-manufacturer—ef—any-iiquer
shaii—be—used»im—eonnecﬁion—with-any-neveity—ﬁdveftising—fer~ﬁ537
saie—ef-éistrébatian-an~retaii—iieensed-@remieeSTQQSueh))(1) Novelty
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advertising items shall include, but shall not be limited to,
matches, trays, score cards, lighters, blotters, post cards,
pencils, coasters, menu cards, meal checks, napkins, clocks, .
calendars, Wwearing apparel, mugs, glasses, knives, coupons, recipe
booklets; lamp shades, program folders, program cards, or similar
{(axtietes}) items on which the logo, liguor brand name or name of
a manufiactnrer of an alcoholic beverage has been imprinted. ((The
fpzegeing-shnii—nat-prehibit-a—:etaii-iéeenseg~frem—&isting—the-
bRand-names~and-prices-of-tiquor-ha-serves—on-menusy-tabie—tentsy
and~upen~a-sign-placed-en-er—above~the-back-bar—as-permitted-by
‘WA@-334-52-3115)) o - ‘

{2} No manufacturer, wholesaler, or importex, or employee

thereof, shall provide directly or indirectly, any novelty adver-
tising items to any retail licensee; nor shall any retail licensee,
' or employée theyeoir, accept.any novelty advertising items directly
or indirectly, from any manufacturer, wholesaler, or importer, or
employee thereof, except as provided in subsection {3} below.

{3} A manufacturer, wholesaler, or importer, or cmployee
thereof, may sell, and a retall licensee may purchase, for use,
resale, or distribution on the licensed premises any novelty -
advertising items, consistent with provisions of RCW 66.28.010,
WAC 314-12-140 (Rule 13), WaC 314-52-010 [Rule 116}, and at not
less than cost, as defined in the Unfaiy Practices Act, chapter
19.90 RCW., The purchase shall be supported by invoices or signed
vouchers which shall be preserved for two years on premises
available for immediate,inspection by board enforcement officers.

.

AMENDATORY SECTION -

WAC 314-52-090 ADVERTISING JOINTLY BY RETAXLERS -AND
MANUFACTURERS, INPORTERS, OR 'WHOLESALERg ( (BR-MABNUFACTURER) ) ,
PROHIBITED. {(Rule 124). (1) The name of a retail licensee
~ shall not appear in, or as a part of,  or supplementary to, any
. advertising of a manufacturer, importer or wholesaler, nor shall

the name of the manufacturer, Importer or wholesaler ar the-
brand name of ligquor appear in or as a part of, or supplementary
to, the advertising of any retail licensee: PRCVIDED, That a
retail licensee((s)) may advertise brands of beer and wine under
- the conditions of WAC 314-52-112 and WAC 314-52-113(({i})).

(2} ({WAE-334-44-026{4}-and)) RCW 66.28.010 shall also

apply to joint advertising insofar as ({they~are)) it is rele-
vant. ' .

AMENDATORY SECTION - o

WAC 314-52-111 ADVERTISING BY ((€EASS-H)) RETAIL LICENSEES——ON
PREMISES. (Rule 126.1). All regulations heretofore listed shall apply .
to advertising ((by-€}ass-H)) on-premises by Classes A, B, C, D, and

H licensees ({insefar-as-they-are-velevant)). .

(1} ({Sinee-the-prerequisite~for~a~-Biags-H-iicense~ia-the
serviec-of-eomplete-wealsy)) Any advertisement by a Class H licensee
which makes a direct reference to liquor or to the service of liquoxr
shall mention with egual emphasis that food Is available., For the
purpose of clarification, use of such words as bar, barroom, drinks
and gocktails in an advertisement is interpreted as a direct reference
to liguor orx the service of liguor; use of such words as dinners,
}unches, steak special, seafood dinners, and restaurant ({are)) is
Ent;rpreted as a reference to the availability of ({cemplete-meals))

- food.
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(2) Pilled containers of wine or beer { {may} ) shalj et be
used for display purposes on dining room tabkles.

¢(3) Bona fide restaurants holdlng either a Class C or
((pub%ie)) Class H license may display wine bottles in or near
dining rooms of their premises ((+-PROVEEBBr-That-ne-Efewer—-than
two-brands-eof-wine-secured-£from-no-fever-than-tvo-manufacturers
may-be-disptayedr~-FPeor~the-purpese—sf-etarifiecationy-two-er—mere
branés—frem—the-5ame-manﬂfaetuter~wiii—ﬁs&-be—eensiéefeé ~ag-mneet—-
ing-the~-foregoing-regquirément)).

{4) ((Beﬁa-ftde—restauranbs-heiéiﬁg-eithef~a~e}ass—e er-a
pubi:e-&iass-H—itcense)) On-premises licensees may advertise on
premises the brands ((name}}. of ((w=nes-se£d~ta-earafes—ef~by~£he
g}ass)} liquors offered for sale on menus, wine lists, back bar
signs, wall placards, and table tents((:)) designed for a specific
retall licensee and provided such ads are paid for by sald licensee
{ {(PROVIDEP+-HOWBYBR7—When—the-pame—of-a-manufacturery—importer—-or
wholesalexr-appears-as-part-ef-the-advertisingr-the-retatder-shatt
retain-suppiier-invoices-marked-tpeidt-on-prenises-for-tue-years
te-shev-presf-of-purehagse-by~-the~retaiter) ).

" (5) ({Bigns-may-be-pineed-on-er-abeve—~the-baek~ bar—&&stiag
the-brands-ef-spiritucus-iiguers-being-served-vhen-no-specifie
brané—ts—eréereé—by-the-easéemer~——8&eh—s&gns~—&£~ﬂseé——sha1i-be
furnished-by—the~licensee~

46})) One ((single-faeed)) sign bearlng the room name and/or
the words "bar,” "cocktails," "lounge,” may be placed in the
- vicinity of the principal entrance(s} ‘to the premises or placed
so as to be visible from the principal thoroughfare. HNo such signs -
or advertisements shall be installed at’ or near doorways designed
for exit purposes only. ((Ne-advertisements-shall-be-instalied~at
or—near-deorvays—-designed-for-exit-purpeses—-eniy=) )

AMENDATORY SECTION

WAC 314~52-113 ((REBPAFL-LFCBNSBES»~-OTHBR-YHAN~CEASG~HT) ) R
BRAND SICNS AND POINT-OF-SALE DISPLAYS ON RETAIL LICENSED PREMISES.
{Rule 126.3). ([Reﬁaiief—bfané-stgns—ané—peint—ef-saie—éispiays
shall-be-permissiblie-under-the-follewing-conditieonss .

4&%--MahugaeEafersr-imgeEters—ef-wheiesaiefs—may—fafﬂxah-brana
signs~and-point-ef-sale-material-undex-the-previsicns-of-REW-66-28~-
+030-arnd-WAC-314-12-146+-PROVEIDEDy~Fhe~brand-signs—and-peint-ef-sale
nmateriak-have-po-value-to-the-retailer-except-ag-advertinenents
Such-signas-and-material-shaii-rematn-the-property-of-and-be~the
vespensibitity-of-~the-manufacturersy~-importers-ar~-vhotesalers-and
shali-be-removed-fren-the-iicensed-premises-vhen-replaced-by-othesw -
brand-signe—-andfer-point-of-gnlte~-materials-the-sate~ef-the-brand-is
diseontinued-by—the-retail-lieenseey—or—-in-the-event-of-a-discontinu—-
anee~of-business-by~the-retatt-tiecnseer}) Under the limitations
imposed by RCW 66.28,010, WAC 314-52-090 (Rule 124) and WAC 314—-12-
140 {Rule 13), manufacturers, importers or wholesalers may rurnish
brand signs and point—-of-sale material under the following conditions:

(1) The brand signs and point-of-sale material shall have
no value to the-retailer except as brand advertisement; such
signs as those which provide illumination for cash registers,
pool tables and other parts of the premises, have a functional
value and are not authorized. The brand signs and point-~of-sale
material shall remain the property of, and be the responsibility
of, the manufacturers, importers or wholesalers; such signs and
material shall be rYemoved from the licensed premises when sale of
the brand is discontinued by the retall licensee, or in the -event
of a discontinuance of business by the xetall Iicensee.
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{2) TNo licensee shall put ox keep on display in any place
on the licensed premises any signs or point-of-sale material
advertisiiig (({beers-até-andfer-winre)} alcoholic beverages unless
the ({beé¥s,-alés-andfer-wines)) alcoholic beverages so advertised.
are avtualiy then available for sale on such premises; PROVIDED,
That th%s restriction shall not apply when ({(beewxs-ale-er~wine})
alcoholie¢ beverage stocks are temporarily depleted. -

(3] The term "display" as used herein, shall mean the
exhibition of beer, ale or wine containers and cases, or beottles
or cans outside of cases, together with advertising material,
the purpose of which is to advertise such products to the
prospective purchasers on the premises.

{4) The term “case display" as used hereln, shall mean
beer, ale or wine in cartons or cases only. A handi-pack 13
included in the térm “carton.®

> (5) The term “point-of sale material® as used herein, shall

((mean)) include .such manufacturer, importer or wholesaler-supplied
items as dlsplay cards, placards, table tents, display bins, decal-
comanias, price cards, shelf strips, product information booklets,
bottle hangers and ((any)) other ((type-of)) such brand advertising

material for display at the p01nt of sale [(materrai—net—speeifteaiiy

tisted-herein) ).

AMENDATORY SECTION

WAC 314-52-120 " ADVERTISING BY BOLDERS OF SPECIAL QOCCASION
CLASS™ G {(71) OR J ((6R-K)) RETAIL LICENSES. (Rale 125.6). (1) Ad-
vertising by holders of Special Occasion Class G({7)) or J ((ex-K))

Retail Licenses who use public facilities or licensed club facilities,

undeér the provisions of WAC 314~40-080(3), for charitable, civic,
;communlty or private functlons, shall be limited to the sale or
service of such llquor ds is authorized for sale by the Special
Occa51on Retail License held and shall behllmlted by such regula-
tions ‘as apply!to other retail licensees.

T(2) TIllegal advertising at any time during the past five
years, while holding a Special Occ351on§tlcense, may be cited as
sufficient reason to deny a subsequent ﬁppllcatlon for a license
by a charitable, civic, communlty or private organlzatlon.
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